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I INTRODUCTION

2

	

Q.

	

WHAT IS YOUR NAME AND BUSINESS ADDRESS?

3

	

A.

	

Myname is Elizabeth Stoia and my business address is 530 McCullough, San

4

	

Antonio, Texas 78215 .

5

6

	

Q.

	

ARE YOU THE SAME ELIZABETH STOIA THAT PREVIOUSLY FILED

7

	

DIRECTTESTIMONY IN THIS CASE?

8 A. Yes .

9

10 PURPOSE

I I

	

Q.

	

WHAT IS THE PURPOSE OF YOUR TESTIMONY?

12

	

A .

	

The purpose of my testimony is to :

13

	

1) Assure the parties that I have not seen any of the highly confidential or

14

	

proprietary wholesale information presented in this case, and that in my position

15

	

with SBC Missouri, I do not have access to information about SBC's wholesale

16

	

customers, and to

17

18

	

2) Respond to the comments made by Office ofthe Public Counsel Economist

19

	

Barbara Meisenheimer about VolP and the cost comparisons I made in my direct

20 testimony.
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1 1 . Access To Wholesale Information .

2 Q. SOCKET TELECOM WITNESS MATT KOHLY STATES IN HIS

3 REBUTTAL TESTIMONY ON PAGE 8 THAT SBC RETAIL

4 MARKETING DIRECTORS " ...CAN NOW FREELY REVIEW ALL OF

5 TIC HIGHLY CONFIDENTIAL INFORMATION CONTAINED IN

6 SBC'S TESTIMONY" AND THAT THEY MAY "FIND THIS

7 INFORMATION USEFUL IN FULFILLING THEIR RETAIL

8 RESPONSIBILITIES." IS THIS STATEMENT CORRECT?

9 A. No.

10

I I Q. HAVE YOU BEEN GIVEN ACCESS TO THE HIGHLY CONFIDENTIAL

12 OR PROPRIETARY WHOLESALE INFORMATION FILED IN THIS

13 CASE BY SBC MISSOURI WITNESS CRAIG UNRUH?

14 A. No .

15

16 Q. IN YOUR PRESENT POSITION AS AN SBC RETAIL MARKETING

17 DIRECTOR, DO YOU HAVE ACCESS TO INFORMATION ABOUT

18 SBC'S WHOLESALE CUSTOMERS?

19 A. No .
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1 2. Responses To Opc Economist Ms. Meisenheimer.

2 Q. OFFICE OF PUBLIC COUNSEL MS. BARBARA A. MEISENHEIMERAT

3 PAGE 18 OF HER REBUTTAL TESTIMONY SUGGESTS VOIP IS NOT

4 PREVALENT IN THE MARKET PLACE AND IS OF POORQUALITY

5 THUSMAKING IT "NOTA FUNCTIONAL EQUIVALENT- FOR

6 TRADITIONAL LANDLINE SERVICE. DO YOU AGREE WITH MS.

7 MEISENHEIMER THAT VOID IS NOT PREVALENT IN THE

8 MARKETPLACE?

9 A. No. VoIP is very prevalent in the marketplace . All one must do is turn on the

10 TV, read the newspaper, listen to the radio, get on the Internet or open the mail to

I I understand that VolP is in the marketplace and available to residents of the state

12 of Missouri . (Examples of Vo1P direct mail and pop up advertising from

13 competitors such as AT&T, Charter, Comcast, Time Warner and Vonage

14 targeting residential customers in Missouri are attached as Schedule 1 .)

15

16 As 1 stated in my direct testimony, AT&T has extensively advertised their new

17 Vo1P service, CaIlVantage, in many forms of advertising media, including during

I s some of the biggest TV events in our nation (e.g ., the 2004 Summer Olympics).

19 In addition, AT&T has a national retail presence for CaIlVantage with Best Buy,

20 Circuit City, Amazon and now the Buy.com, which describes itself as the

21 "Internet Superstore." (Copies of AT&T's November 8, 2004 press release

22 announcing that it has become a Buy.com "Premiere Partner" and an AT&T
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I CallVantage ad from a Buy.com advertising supplement is attached as Schedule

2 2.)

3

4 Q. DO YOUAGREE WITH MS. MEISENHEIMER THAT VOID SERVICE IS

5 OF POOR QUALITY?

6 A. No. And end user customers are apparently finding the service acceptable.

7 Vonage has reported that it is currently adding about 30,000 subscribers per

8 month in the U .S . and Canada to its VolP service. (A copy of a December 19,

9 2004 Forbes article reporting on a Vonage announcement is attached as Schedule

10 3) . At an investor briefing, Time Warner reported that it had more than 200,000

11 VolP subscribers at the end of 2004 and was signing up about 11,000 WIT

12 customers each week. (Copies of slides from Time Warner's presentation at the

13 January 2005 Citigroup Media Conference are attached as Schedule 4.) Locally,

14 Charter Communications in November 2004 reported that it had signed up nearly

15 7,000 residential customers to its VolP telephone service in St . Louis County and

16 St . Louis City . (A copy ofan article about Charter Communications from the

17 November 15, 2004 St . Louis Business Journal is attached as Schedule 5) . 1

18 would also note that Ms. Meisenheimer did not supply any research, articles or

19 documentation to support her assertions concerning the quality of VolP service.

20

21 Q. HAVE YOUSEEN VoIP PROVIDERS ENHANCING THEIR

22 OFFERINGS?
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1

	

A.

	

Yes. In December 2004, AT&T announced that it had introduced several feature

2

	

enhancements to its residential CallVantage VoIP service, which it calls "AT&T

3

	

CallVantage Plus." One new feature is a sub-account capability that provides up

4

	

to nine distinctive telephone numbers (e.g ., one for each family member) with the

5

	

ability to manage the calling experience for each number separately, while sharing

6

	

the same line . For example, with the separate sub-account feature, each member

7

	

ofa family would be able to configure features like "Do Not Disturb" or "Locate

8

	

Me" in order to receive calls when they want and where they want . It also

9

	

provides separate "Call Logs" for each user and personal voicemail. Another

10

	

feature is a screening capability that allows customers to direct calls based on who

I I

	

is calling (e.g ., subscribers might direct calls from friends to voicemail, while

12

	

allowing calls from their children always to ring through) . (A copy of AT&T's

13

	

December 16, 2004 Press Release is attached as Schedule 6.)

14

15

	

Q.

	

INHERREBUTTAL TESTIMONY AT PAGE 25, MS. MEISENHEIMER

16

	

STATES THAT SBC DOES NOTPROVIDE "RESIDENTIAL ACCESS

17

	

LINE SERVICE." DO YOU AGREE WITH MS. MEISENHEIMER'S

18 RESPONSE?

19

	

A.

	

No. SBC does provide Residential Access Line service. Ms. Mesienheimer

20

	

apparently misunderstood my terminology. 1 was simply referring to the basic

21

	

voice service we provide to residential customers and would reference the

22

	

Missouri General Exchange Tariff. Section 8, Sheet 7, which provides the

23

	

definition of an access line :
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1

	

EXCHANGE ACCESS LINE : Telephone Company-provided and

2

	

maintained central office equipment and Telephone Company

3

	

facilities, including the Network Interface which provide access to

4

	

and from the telecommunications network for message long

5

	

distance and local calling.

6

7

	

Q.

	

MS. MESEINHEIMER AT PAGE 26 OF HERREBUTTAL TESTIMONY

8

	

INDICATED THAT YOU DID NOTPROVIDEACOMPARISON OF

9

	

LOWCOST OPTIONS FOR CUSTOMERS IN YOUR TESTIMONY AND

10

	

THAT YOU FOCUSED ONLY ON BUNDLED OPTIONS. IS THIS

11 CORRECT?

12

	

A.

	

No. 1 did provide direct comparisons of the lowest cost options for local calling

13

	

in my testimony. Schedule 6 in my direct testimony shows a rate comparison,

14

	

which includes the lowest cost option, between SBC, Vartec, Sage and AT&T. 1

15

	

also provided a chart on page 16 of my testimony comparing the rates of SBC and

16

	

Charter. This also includes the lowest cost options.

17

18

	

Q.

	

DOES THIS CONCLUDE YOUR TESTIMONY?

19 A. Yes.
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Switch to Charter Telephone S
Get This Gram Qfferl

calling plans - one low price.
Sign up today for simple, straightforward calling plans a conpettttve
rates. You'll get service you can count on, with the features you need .
What's more, unless you move out of the area, you caneven keep yar
current number.

Pick the plan that's right for you:
"

	

local packages with the features you want starring as low as $24.95
" unlimited local and long distance calling for $39.95/month

where you live.

	

CURRENT RESIDENT

	

'

Sign up now and get FREE first month local service, FREE install of service

	

SAINT LOUISUo rTCi1t7--1439
& one jackl Plus FREE voice mail with purchase of unlimited lD package,

	

191111601181 fill

call 1-866-207-3663 or go to www.charter.com
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U.S . POSTAGE
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941 Charter Commons

	

L

	

4376

Charter
Tsroptbsstns

Service'

Town and Country, MO 63017
www.chartercom
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Slgn uppose
'gnd,get ydury0,
fAirianth;~free:'

Start saving now with AT&T CaIIVantage Service .
New AT&T CaIIVantage"Service is the smart replacement for traditional phone
service, because it uses your broadband connection to make calls.You can save
more than $250 a year' on unlimited calling in the U.S.and to Canada --- and
an average of SO%on your international calls: You get more for your money
and more from your high-speed Internet connection (cable or DSL It oniany provider

Now you'll save ever, snore by getting your first month of service free .
After that, one low rate of only $29.99% a montl, gives you all this :

"

	

Unlimited local and long distance calling in the U.S and to Canada
" Great AT&T voice quality
" Keep your current phone number or pick an area code you prefer
" Traditional and amazing new features, including Caller ID." Voicemail,
Do NotDisturb, Locate Me, and more

To see how muchYOU could save, check the Savings Calculator at our
Website.And sign up now to take advantage of this exceptional offer!

(76638 ortal_vitit"WWW:

Don't have hroadhafid yet? Ask us about a great broadband offer.

cS2

	

:: 2001 ATSTAk thn Feeerved.

AT&T CallVanfiagea
Phone service for broadoand
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The world's networking compdny -
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* FREE Long Distance
" FREE Call Waiting
" FREE Voirarnail
" FREE Vulcamoil to Email
" FREE Caller ID
" FREE Call Forwarding
" FREE 9-Way Calling
" FREE Calls to Canada
" Use Your Regular Phones

a
"Gnat Lntamettonaf Rates

" Keep Your Existing Number

" Phone Adaptortndud*d

" Pick Your Own Area Code

" Call Any Phone In the World

. Quid, and Easy Setup

" Money Back Guarantee

Sunri3 Voice.cam

SunrifeVCico is an all-inclusive intemet phone company,
offering unlimited local and long distance. including lots
of calling features, for only $29.99 per month.

Using a high-speed internet connection (such as Cable. OSL. or T-13
and your regular phones, SunriseVoice allows anyone to make and
receive piton% Calls - woridwtda. offering quality digital phone %*Mica
bundled with lots of innovative features . SunriseVisico provides a
feature-rich and cost effadfve aitarnaUve to traditional phone service.

HOME
Unlimited Calls to
Anywhere in the
USA t& Canada!

Plus lots of free features such as
voicemail, caller 10, & call waiting

You knew R was mining . Now It's hen.
Start saving BIG with Internet Phone S*rviea from SunrisaVotce.

1gOIe6YdtirreomreRgerefttMttrlaera,wMeanserrweamec.rgsqtwosrrenre qusmsswee
WaRer01,4es1~enes,nlsas

ngbar®qesw imersa nsasewwxa.nm ss
hwrqconeteetoerwere ter reapsecestrq.

	

ve.watequrar rease,nrreemsrrset "

If You vn "_hto not

	

Iv . this
Send all conrspondenm to :

L730 South Federal fhVIVY Suite 277, OdMY Beads, FL 33483
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---Orloinal Mecsaoe--

Z 5,2004 4:31 PM
TI
Subject; Fw: lower your phone bills with the intemet

The Zip Code this was received at was 62234

-OrininalM~
From
Sent Fridav. October 22. 2004 7:56pM
To
Subject lower your phone bills with -the internet

6y'tryk'~'f aT.3'iu ii~3 b va L+SA Z, C5az2-=° ='& . bvzr 4~2
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711E BROADBAND PHONE COMPANY'"

Use your hi-speed connection to save on all your caH5 .

>ti L_

Coo' OPno,s

Plans start at just

$1 4 .mo99
ntT

m 1~

Rate Plans
, . ~ w sesao .=~~
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This holiclaY, let
Your wallet

get fat for'
a change.

'Tis the season for saving with
Digital Phone from Time Warner Cable .

Digital Phone

TIME WARNER
CABLE

Stoia Sch. 1.8



Digital Phone

Unlimited Calling
Local

In-State
Long Distance

CABLE

S

It seems like it's not just pants that are tiq*ef-this4+F"o year.
Money is too . So it's the perfect time to switch your home phone service to Time Warner Cable

Digital Phone lots you call anyone you want, across town at across the U.S, and Canada, and talk
as long as you want for $39.95 a month. That's probably quite a bit less than you're paying now
for your local and long distance services . So switch to Digilal Phone and start thinking about how
you're going to spend all the money you save . Maybe you can put it toward a gym membership
Or perhaps a treadmill .

95~
month

Start saving right away.
Call 816-743-2417

or visit: wow.twcdigitalphone .com/kansascity
gpilel Phone daoa ra fIalle baa.~ power" . as In Nacase oil, an olearb powanE home Lpalaaa prone, None Man W a pbwa wl&P. DpW Prlorn aie ml
ba eallahla .0alee raetrkGane may apply N1SlkeW Cnlpm to Dlraabry Nuabroa, aperebr Bervb,. cab b el0entabonal bub-4 -b h®a am rNa . aIt' -vaua W reabenlw ambmela in Diplw Pnmw awekeada an" 0Ml: WY rot W awbW n aana oral,.

nIGITAl oH0l11E

TIME WARNER
CA8 E
6550 Winchester Ave.
Kansas City, MO 64133

ItIIt$1IIttttIt$I�Ill,attaalltIaal,�hllf1V,airlllr"IIIIII

PRST STD
U.S . POSTAGE

PAID
DIGITAL PHONE

v

	

t
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digitatphone

*Why are you looking for a disclaimer? There isn't one.
You get unlimited calling for one low monthly price .

Introducing home phone service from /TIME WARNER
CABLE

Stoia-Sch, 1- 10



TIME WARNER
CABLE __

Make your choice
and save!
Get Digital Phone service from
Time Warner Cable and save big .

Unlimited Calling
As law as

$ 9539 month

Time Warner Cable
6550 Winchester Ave.
Kansas City, MO 64133

1123 `ECRLOT"C-006

stoic-scn . I -t r
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Call across the street or across the
country and talk as long as you want



digitaiphone
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01/02-08/05 Kansas City Star Full Page Ad
Comcast Local Newspaper-General Market-Bundles

COMCAST DIGITAL CABLE

COMCAST HIGH-SPEED INTERNET

Tbnr Choice. . Any Or All
CatncW High-Speed Internet,
1»t8aw"01

	

1Caw
I

One month -
Qet FREE Installation
with a Fast Connect Kit-

Limited time offer. Call Today! 1 .8KCOMCAST

Stoia-Sch . 1-14



01/02-08/05 Kansas City Star Full Page Ad10

	

Time Warner Local Newspaper-General Market-Bundles

S ALL THE TI:1-

	

Ystarz

TIME WARNEa . . .:
c:a is~F

	

.

	

_

{ABLE :. : .

" FREE Installation
" STARZ Super Pat FREE
" Digital Cable
" High Speed Internet
" Unlimited Local A Long Distance
" Guaranteed Pricing until 1006,

DIGITAL PHONE'-
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AT&T CallVantage ServiceNow Offered Online at Buy.com

	

Page 1 of2

_YgH00j;FINANCE;;jW Search - FinanceHome - Yahoo! - Help
-PRIuewswtre

Welcome SI

	

I

	

To track stocks & more, Re

Financial News

Enter symbol(s)

	

Basic

	

_:j,

	

Get

	

Symbol Lookup

Press Release

	

Source: AT&T

AT&T CallVantage Service Now Offered Online at Buy.com
Monday November 8, 9:57 am ET

BEDMINSTER, N.J., and ALISO VIEJO, Calif., Nov. 8/PRNewswire/ -AT&T and Buy.com today announced that
AT&T CalNantage(SM) Service, AT&Ts residential Voice over Internet Protocol (VoIP) broadband phone service. Is
now available online at Buy.corr@, the Internet Superstore.(TM)

AT&T CallVantage Service is prominently featured on the popular Buy.com website. Under the terns of the
agreement. AT&T has become a Buy.com *Premiere Partner, and will receive notable placement on the Buy.com
website for its VoIP service over the next four months . Buy.com customers will be able to find AT&T CallVantage
Service on the home page as well as In the Computers, Electronics and Networking stores .

In addition, Buy.corn will feature and promote AT&Ts CallVantage Service in Its online publication, BuyMagazine, and
in targeted e-mails to Its customer base.

'Offering broadband phone service to our customers is a natural fit for Buy.com. Our customers are extremely tech
savvy -they are interested in VoIP technology, and appreciate

its
unklue features and great savings, said Keith

Allen, Buy.com seniorvice president of sales.*

"Buy.com is a great Internet destination where online shoppers can quickly and easily purchase awide variety of
consumer products and services.' said Cathy Marline, AT&T senior vice president of Internet Telephony. 'This
agreement is another step in making our service more widely and conveniently available to as many consumers as
possible . We expect VOIP will be on many stopping lists especially with the holiday season approaching.'

AT&T CallVantage Service is now available to consumers in more than 170 U.S . markets coast-to-coast and is
currently being trialed overseas for use by remote workers of U.S . multinational corporations. All chars required to use
AT&T CallVantage Service is a telephone adapter provided by AT&T and a broadband connection, which lets
consumers talk over high-speed Internet connections instead of traditional circuit-switched phone networks.

AT&T CallVantage Service is different than traditional phone services because, through the use of IP-based networks,
it can offer customers typical features such as call waiting, three-way calling, and call forwarding, as well as far more
advanced features. Indeed, consumers will get unprecedented convenience, cost savings, and control with innovative
features including:

-Call logs,' to track incoming and outgoing calls;
'Do Not Disturb,' to receive calls only when wanted ;
'locate Me,' which rings up to five phones, all at once, or
sequentially ;
'voicemail with ePeatures,' to listen to messages from any phone or PC
and forward them to anyone on the web ;
-Simple Reach(SM) Number,' which enables AT&T Callvantage Service
customers to add up to nine additional telephone numbers anywhere in
the country where AT&T offers residential vo1P service for $4 .99 each ;
and
-Personal Conferencing,' to set up meetings with up to nine additional
callers .

To learn more aboutAT&T CallVantage Service, consumers can visit httpJ/wow CallVantane corn call 1-866-816-
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- AT&T CallVantage Service Now Offered Online at Buy.com
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3815, extension 70339, or visit ftttp://www buv.com.

For more than 125 years, AT&T (NYSE: T- News) has been known for unparalleled quality and reliability in
communications . Backed by the research and development capabilities of AT&T Labs, the company is a global leader
in local, long distance, Internet and transaction-based voice and data services.

About Buy.com

Buy.comV, The Internet Superstore(TM), offers its over 7 million customers more than 2 million prodtxts in a range of
categories including computer hardware and software, electronics, cellular products and services, musicand music
downloads at 256k, DVDs, books, toys andmore. Individuals and businesses can shop quickly andeasily at Buy corn
24 hours a day, 7 days a week . Buy-corn was named one of the Top 50 web sites in 2002 and2003 by Internet
Retailer, the top perforating site on Gomez Ira's E-Holiday Shopping 2002 Index in the music, electronics andbooks
category (December 2002), 'Best Overall Place To Bury Mobile Devices" (January 2002), "Best E-Commetos Site' by
PC World magazine (June 2001), 'Best overall Place To Buy' by Computer Shopper Magazine (January 2001), a
"Best of the Web" in the computer and electronics category by Forbes Magazine (spring 2000 and fag 2000), and the
No. 1 electronics e-toiler in the PowerRankings by Forrester Research, Inc. (November2000). Buy.com, founded in
June 1997, is located in Aliso Viejo, California . For more information, visit httpl/www.bu y.com . Buy.com® and The
Internet Superstore(TM) are trademarks of Buy.com, Inc.

Logo: htto ://www.newscotn.conVcci-binlomh/19991018/ATT

AT&T'SafeHarbor

Theforegoing contain TorwarrHooking statements' which are based on management's beliefs as well as on a number
of assumptions concerning future events made by and information currently, available to management Readers are
cautioned not to put undue reliance on such forward-looking statements, which are not a guarantee of performance
and are subject to a number of uncertainties and other factors, many of which are outside AT&Ts control, that could
cause actual results to differ materially from such statements . For a more detailed description of the factors that could
cause such a difference, please seeAT&Tsfilings with the Securities and Exchange Commission. AT&T disclaims
any Intention or obligation to update or revise any forward-looking statements, whether as a result of new information,
future events or otherwise.

Source : AT&T

copyright O2DDt Yahool Ire. All rights reserved. P11vea' Poky -Terms of Service - Copyright Poky - Ad Feedbw*
Copyright O2DPh 1
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Nonstop Fun!

o Holds up to 2,500 Songs, 56B Capacity o Micro-Size

o Removable, Rechargeable Battery - o Up to 12-Hour Battery Life

a FM Radio/Voice Recorder o Vertical Touch Pad

o 10 Electrifying Colors

www.buy.com/zen
Creative also offers these sporty flash Mp3players starting at only 179.991

M 1 C R 0

shop online www.buy.com
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Telecommunications
Vonage Makes Video Calling Plans
Ark Hesseldahl, 12.09.04, 9:50AM ET

Vonage, one of themany companiesbehind the ever-more popular voice-over-Internet Protocol technology for
making phone calls over the Web, disclosed todaya partnership with a maker of video phones.

Under the deal with Viseon (otc V N - news - people ), an Irving, Tex.-based manufacturer of video phones for
VoIP, the two are developing a device that will be central to a newVonage video calling service aimed at
consumers and small businesses . Thedevice will be unique, says Visson Chief Executive John Harris, in that It
won't require customers to use a personal computer to configure the calling preferences of their Vonage account.

Harris says he expects next year to mark the opening salvo in a brutal marketing battle to attract newcustomers
to VoIP services . 'So far its been marketed as an all-you-can-eat unlimited service. Now you11 seecompanies
start marketing based on actual features,' he says . Othercompanies in the VoIP business are AT&T, (nyse: T_ -
news - people ), Time Warner (nyse: TWX - news - people ) and 8xa (nasdaq: E HT - news - people ).

The deal comes only weeks after Vonage scored an important victory before the Federal Communications
Commission concerning the regulation of VoIP calling . The commission last month voted 5 to 0 In favor of a
Vonage-sponsored petition to declare the company's service an interstate product and therefore under federal
regulatory control. The move shoved aside state regulatory intentions .

Privately held Vonage offers unlimited calling for $25 to its 300,000 subscribers in the U.S . and Canada, which
amounts to about halfof all VoIP customers in the U.S . It says it is adding some 30,000 customers per month.
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HSD -giving customers choice
i4SDTIERING:
RECENTLY ROLLED-OUT ACROSS ENTIRE FOOTPRINT

Road Runner Premium Service
Speed: Up to SMbps downstream
Price: $64.95 to $84.95 depending on bundle

Road Runner Flagship Service
- Speed: Up to 5hibps downstream

	

i
- price ; $44 .95 a la carte, 539.95 bundle and
current acquisition offer is 6 months i~-° $29.95

Road Runner "Lite" Service
Speed: Up to 384kbps downstream

- Price: $22.95 to $29.95
- Currently used as retention tool only

slide 15 of 61

Page 15 of 61
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Digital Phone - the next big
opportunity,

" Attractive standalone business
- 5000 lower capital investment than

citcult-switch
° Provides pricing flexibility for the bundle
" Valuable consumer proposition

-

	

"All in'' triple play pricing of $39,95
- Unlimited local, in-state, and
domestic long distance calls

- Standard call features including
call waiting, caller 11), and
call waiting ID

- One comprehensive bill
" 911 and CALEA compliant

slide 16of61

Page 1 6 of 61
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Digital Phone
Digital Phone rollout :

i'diay 2003: 1 division launched
, ;;7oday: Fully launched in all 31 divisions

Great results to date :
- Ended 2004 with more than 200k

subscribers
- Weekly net adds are currently 11k and
Vamping up

slide 17 of61
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Sr LOUIS BUSINESS JOURNAL

Follow up - Over the past seven months, almost 7,000 Charter Communications cable
customers in the St Louis area have signed up for the company's new Voice over Internet
Protocol (VolP) telephone services, which allow customers to bypass traditional analog
voice connections and communicate via the Internet In a technology section last March,
the Business Journal reported on the growingdemand for VOID services and local
companies' plans to pursue the market

"We started in West County offering services and have gradually moved across the
county to the city," said Mark Barber, vice president oftelephony for Charter. "We will
have a significant portion ofthe St Louis area done this year. Neat year, we should
complete out the entire St Louis metropolitan-area, including the Illinois areas of
Belleville, Maryville and Alton."

Charters VoIP services are available only forresidential customers at the present time,
but the company plans to enter the commercial market in 2005 .

The number ofVoIP subscribers Charter has attracted thus far is in line with the
company's projections, Barber said.

The price of Chatter's VoIP service depends on where the customer lives. But in general,
Barber said, a six-featurcpackage, including call waiting, call forwarding, speed dial and
unlimited long distance, combined with basic telephone services, costs about $39.95 per
month. Curtently, Charter is running a promotion that offers free voice mail with the
VoIP service.

Barber declined to disclose the impact VolP has had on Charter's revenue.

Cebndge Connections, a St Louis-based cable system managed by Cequel III, had
planned to introduce VoIP service this year to subscribers in the Bootheel and Springfield
areas ofMissouri and select markets in Texas. But those plans have been put on hold
until early 2005, said Andy Stewart, Coquel's director of corporate development "It's still
one ofour key new products . But we took a step back because we had to focus on our
core cable business and integrate a few acquisitions ."

sskerth@biziournals .com
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AT&T Makes AT&T CallVantage Service 'Family Friendly'
Thursday December 16. 8:19 em ET

Innovative Service Delivers an Industry First and Many New Capabilities

BEDMINSTER, N.J., Dec. 16 IPRNewswirel -AT&T said today it is introducing a number of exciting newfeature
enhancements to AT&T CaWentage(SM) Service, including immediate availability of the industry's first sub-account
capability that provides up to nine distinctive telephone numbers akxhg with the ability to manage each as aseparate
calling experience while sharing the same line.

In addition, the company is debuting additional newfeatures and services, Including a second-line offer, support of
facsimile machines and some modems, call filtering capabilities, a record and send feature and more.

'With the introduction of these innovative new capabilities, AT&T CallVantage Service is now poised to provide
subscribers a truly differentiated calling experience,' said Cathy Martins, AT&T senior vice president for Internet
Telephony. 'Vytth AT&T CaIVantage Plus, everyone can receive callswhen andwhere they want providing each user
acompletely customizable experience on the calls they receive. No outer provider currently offers this level of control'

The newfeatures are lire West in a series of Innovations AT&T ptu nised to deliver to this popular Voice truer Internet
Protocol (VoIP) service. Thesenew premium capabilities include:

'AT&T CallVantage Plus; that provides each user a distinctive telephone number and the ability to manage their
individual experience on the calls they receive. This enables as many as nine Individuals the ability to configure the
features like'Do Not Disturb! and 'Locate Me' to receive calls when they want and wham they want. h also provides a
discrete 'Call Log' for each user and personal voicemsil . The monthly cost Is $7.49 per additional user.

'2nd Line: service Is now available and must compliment the primary line's local andlongAistance bundle for $29.99 a
month, or the local only plan for $19.99 a month.

'Call Filtering, an exciting new capability that when combined with other AT&T CallVantage Service features provides
the ability to direct calls based on who is calling. For example, using'Do Not Disturb' users might elect to send calls
from friends drecdy to voicemail, while allowing calls from children always to ring through. The monthly charge for this
feature is $1.99.

Record & Send, makes repetitive calls easy and convenient so that classroom 'moms. soccer coaches and the like
can record a message and quickly deliver it to as marry as 20 separate phone numbers. Record & Send is free during
this introductory period depending on the calling plan and whether its used for long distance or international calls. This
feature will cost $0.49 per use beginning in February 2005 .

'While some of thesenew capabilities are priced a-la-carte, we are also introducing a number ofnew features to
enhance the already feature-rich calling experience at no additional cost. said Martins. 'This will help ensure our
customers that they're receiving the very best broadband calling experience at incomparable value.'

The service enhancements being added to the existing AT&T CallVantage Service platform at no additional charge
include:

'Fax and Modem Support.- nowmakes it possible for most commonly used facsimile machines and some modems to
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AT&T Makes AT&T CaRVantage Service 'Faraily Friendly'

intemperate with AT&T CallVantage Service. It may also work with some Personal Video Recorders and satellite TV
systems.

'Safe Forward Number,' automatically activates a prescribed location to deliver calls whenever there is an interruption
in service due to conditions such as a commercial power outage that may affect the ability to receive calls. The'Locate
Me' feature does not need to be active for this automatic redirection to take place. (This feature is currently available
only to customers with a D-Unk 1120 TA connected directly to the modem.)

In addition to these new features, the company also introduced today additional service enhancements ttkat Include:

AboutAT&T

'International Calling Support,' that now makes it possible to mix
international locations with existing features including 'Call
Forwarding,' 'Click to Dial,' 'Locate Me,' 'Phone Book' and 'Speed
Dials'

'Locate Me VIP List .' that provides the option of forwarding all calls
or only a select group of numbers ;

'Phone Book Import/Export,' provides synchronization of up to 250 names
to Microsoft(R) Outlook, Outlook Express and Palm Powered(TM) handhelde

'Set your Time zone.- makes it possible to select and customize the time
zone associated with features such as 'Call Logs' and 'Conference
Calling .'

Page 2 of3

Just as important, responding to consumer feedback, the company unveiled a completely redesigned Internet Home
Page to support the service. The new page provides instant access to the features used most and to search an the
Help and FAQ sections of the site .

Additionally, the companyannounced the end of its intmdudcty calling prorrsodm that offered Personal Conference` at
no additional charge, andretemed the feature 'CoMetence Calling: Effective immediately, an 'Confetence Ca1i
caps will be bided at $0.35 per minute.

	

-

All of these newfeatures and capabilities are available immediately.

Introduced in 1010 March, AT&T CWfVantage Service is nowserving Consumers in more than 170 markets )n 39 states
and Washington. D.C . The service, which works with a customer's broadband connection, provides a complete Calling
solution that provides unlimited local and long-distance domestic calling, including calls to Puerto Rico andthe U.S .
Virgin Islands. unlimited calling to Canada, discount rates for international Calling, and asuite of advanced features for
$29.99 a month with the fast month free to new subscribers who sign up before January 31, 2005.

Under its AT&T CaIIVantage Local Plan, customers receive unlimited local calling and access to the entire AT&T
CallVantage Service advanced feature set for $19.99 per month. Ail local toll and long distance calling and feature use
in the U.S . and to Canada will be billed at $0.04 a minute .

To loam more about AT&T CalNantage Service, consumers can visit h~JfwwmCaiNantaae.oom. call 1-866-816-
3815 extension 70339, or visit one of its valued retailers.

For more than 125 years, AT&T (NYSE 'T') has been known for unparalleled qualityand reliability in communications.
Backed by the research and development capabilities ofAT&T Labs, the company is a global leader in local, long
distance, Internet and transaction-based voice and data services .

The foregoing contains 'forward-looking statements' which are based on management's beliefs as well as on a
number of assumptions concerning future events made by and information currently available to management.
Readers are cautioned not to put undue reliance on such forward-looking statements, which are nota guarantee of
performance and are subject to a number of uncertainties and other factors, many of which are outside AT&Tscontrol,
that could cause actual results to differ materially from such statements. For a more detailed description of the factors
that could cause such a difference, please see AT&Ts filings with the Seardes and Exchange Comrnission. AT&T
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disclaims any intention or obligation to update or revise any forward-looldng statements, whether as a result of new
information, future events or otherwise
e (Logo : httpJ/www.newseom.corrdcm-iNomtV1gg910181ATT )

Source : AT&T
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