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BERORE THE PUBLIC SERVICE COMMISSION
OF THE STATE OF MISSOURI

In the Magter of the Sccond Investigation into the State of

Competition in the Exchanges of Southwestern Bell ) Case No. TO-2005-0035
Telophooe, LP., ds SBC Missouri. )
AFFIDAVIT OF ELIZABETH STOIA
STATE OF TEXAS
S5
CITY OF SAN ANTONIO

I, Elizabeth Stosa, of lawful age, being duly swom, deposo and staic:

My name is Elizabeth Stois. [ am presently Director - SBC Consumer Marketing for
S$BC Operations Inc.
2. Amtached herelo and made g part hereof for all purposes is my surrebutzal sestisnony.
3. [ bereby swear and affirmn that my answers contained in the attached testimony to the
questions therein propounded ane frue and cormedt to the best of my knowledge and

belief.

Elizabeth Stoia

Subecribed and swom to before this —I day of Sanuary, 2008
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INTRODUCTION

Q. WHATIS YOUR NAME AND BUSINESS ADDRESS?
A. My name is Elizabeth Stoia and my business address is 530 McCullough, San

Antonio, Texas 78215.

Q. ARE YOU THE SAME ELIZABETH STOIA THAT PREVIOUSLY FILED
DIRECT TESTIMONY IN THIS CASE?

A. Yes.

PURPOSE

Q. WHATIS THE PURPOSE OF YOUR TESTIMONY?

A. The purpose of my testimony is to:

1) Assure the parties that | have not seen any of the highly confidential or
proprietary wholesale information presented in this case, and that in my position
with SBC Missouri, | do not have access to information about SBC’s wholesale

customers; and to

2) Respond to the comments made by Office of the Public Counsel Economist
Barbara Meisenheimer about VolP and the cost comparisons | made in my direct

testimony.
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1. Access To Wholesale Information.

SOCKET TELECOM WITNESS MATT KOHLY STATES IN HIS
REBUTTAL TESTIMONY ON PAGE 8 THAT SBC RETAIL
MARKETING DIRECTORS “...CAN NOW FREELY REVIEW ALL OF
THE ﬁ]GHLY CONFIDENTIAL INFORMATION CONTAINED IN
SBC’'S TESTIMONY” AND THAT THEY MAY “FIND THIS
INFORMATION USEFUL IN FULFILLING THEIR RETAIL
RESPONSIBILITIES.” IS THIS STATEMENT CORRECT?

No.

HAVE YOU BEEN GIVEN ACCESS TO THE HIGHLY CONFIDENTIAL
OR PROPRIETARY WHOLESALE INFORMATION FILED IN THIS
CASE BY SBC MISSOURI WITNESS CRAIG UNRUH?

No.

IN YOUR PRESENT POSITION AS AN SBC RETAIL MARKETING
DIRECTOR, DO YOU HAVE ACCESS TO INFORMATION ABOUT
SBC’S WHOLESALE CUSTOMERS?

No.
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2. Responses To Opc Economist Ms. Meisenheimer.

OFFICE OF PUBLIC COUNSEL MS. BARBARA A. MEISENHEIMER AT
PAGE 18 OF HER REBUTTAL TESTIMONY SUGGESTS VOIP IS NOT
PREVALENT IN THE MARKET PLACE AND IS OF POOR QUALITY
THUS MAKING IT “NOT A FUNCTIONAL EQUIVALENT” FOR
TRADITIONAL LANDLINE SERVICE. DO YOU AGREE WITH MS.
MEISENHEIMER THAT VOIP IS NOT PREVALENT IN THE
MARKETPLACE?

No. VolP is very prevalent in the marketplace. All one must do is turn on the
TV, read the newspaper, listen to the radio, get on the Internet or open the mail to
understand that VolP is in the marketplace and available to residents of the state
of Missouri. (Examples of VoIP direct mail and pop up advertising from
competitors such as AT&T, Charter, Com_cast, Time Warner and Vonage

targeting residential customers in Missouri are attached as Schedule 1.)

As | stated in my direct testimony, AT&T has extensively advertised their new
VolIP service, CallVantage, in many forms of advertising media, including during
some of the biggest TV events in our nation (e.g., the 2004 Summer Olympics).
In addition, AT&T has a national retail presence for CallVantage with Best Buy,
Circuit City, Amazon and now the Buy.com, which describes itself as the
“Internet Superstore.” (Copies of AT&T’s November 8, 2004 press release

announcing that it has become a Buy.com “Premiere Partner” and an AT&T
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CallVantage ad from a Buy.com advertising supplement is attached as Schedule

2)

DO YOU AGREE WITH MS. MEISENHEIMER THAT VOIP SERVICE IS
OF POOR QUALITY?

No. And end user customers are apparently finding the service acceptable.
Vonage has reported that it is currently adding about 30,000 subscribers per
month in the U.S. and Canada to its VoIP service. (A copy of a December 19,
2004 Forbes article reporting on a Vonage announcement is attached as Schedule
3). Atan investor briefing, Time Warner reported that it had more than 200,000
VolP subscribers at the end of 2004 and was signing up about 11,000 VolP
customers each week. (Copies of slides from Time Warner’s presentation at the
January 2005 Citigroup Media Conferenc_e are attached as Schedule 4.) Locally,
Charter Communications it November 2004 reported that it had signed up nearly
7,000 residential customers to its VolP telephone service in St. Louis County and
St. Louis City. (A copy of an article about Charter Communications from the
November 15, 2004 St. Louis Business Journal is attached as Schedule 5). |
wouid also note that Ms. Meisenheimer did not supply any research, articles or

documentation to support her assertions concerning the quality of VolP service.

HAVE YOU SEEN VoIP PROVIDERS ENHANCING THEIR

OFFERINGS?
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A.

Yes. In December 2004, AT&T announced that it had introduced several feature
enhancements to its residential CallVantage VolP service, which it calls “AT&T
CallVantage Plus.” One new feature is a sub-account capability that provides up
to nine distinctive telephone numbers (e.g., one for each family member) with the
ability to manage the cailing experieace for each number separately, while sharing
the same line. For example, with the separate sub-account feature, each member
of a family would be able to configure features like “Do Not Disturb” or “Locate
Me” in order to receive calls when they want and where they want. [talso
provides separate “Call Logs” for each user and personal voicemail. Another
feature is a screening capability that allows customers to direct calls based on who
is calling (e.g., subscribers might direct calls from friends to voicemail, while
allowing calls from their children always to ring through). (A copy of AT&T’s

December 16, 2004 Press Release is attached as Schedule 6.)

IN HER REBUTTAL TESTIMONY AT PAGE 25, MS. MEISENHEIMER
STATES THAT SBC DOES NOT PROVIDE “RESIDENTIAL ACCESS
LINE SERVICE." DO YOU AGREE WITH MS. MEISENHEIMER'S
RESPONSE?

No. SBC does provide Residential Access Line service. Ms. Mesienheimer
apparently misunderstood my terminoiogy. 1 was simply referring to the basic
voice service we provide to residential customers and would reference the
Missouri General Exchange Tariff. Section 8, Sheet 7, which provides the

definition of an access line:
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EXCHANGE ACCESS LINE: Telephone Company-provided and
maintained central office equipment and Telephone Company
facilities, including the Network Interface which provide access to
and from the telecommunications network for message long

distance and local calling.

Q. MS. MESEINHEIMER AT PAGE 26 OF HER REBUTTAL TESTIMONY
INDICATED THAT YOU DID NOT PROVIDE A COMPARISON OF
LOW COST OPTIONS FOR CUSTOMERS IN YOUR TESTIMONY AND
THAT YOU FOCUSED ONLY ON BUNDLED OPTIONS. IS THIS
CORRECT?

A. No. I did provide direct comparisons of the lowest cost options for local calling
in my testim.ony. Schedule 6 in my direct_testimony shows a rate comparison,
which include;fs the lowest cost option, between SBC, Vartec, Sage and AT&T. |
also provided a chart on page 16 of my testimony comparing the rates of SBC and

Charter. This aiso includes the lowest cost options.

Q. DOES THIS CONCLUDE YOUR TESTIMONY?

Yes.
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SWItch to charter Telephone Servn_ce

& Get 'l'hls Great Offer!

Now available in your area: stralghtforward
calling plans - one low price.

Sign up today for simple, stroightforwand caliing plans of competitive
rates. You'll gat senvice you can count on, with the faatures you heed.
What's morg, unjess you move ot of the aredt, you can even keep yous
cument number.

Pick the plan that's right for you:
+ local packages with the fealures you wont starting as fow as $24.95
+ unlimifed local and long distance calling for $39.95/month

At kast, the simple calling plan you've been witing for — nowova!labie
where you ive,

Sign up now and get FREE first month local service, FREE install of service
& one jack! Plus FREE voice mail with purchase of unlimited LD package.

call 1-866 207-3663 or go to www. charter com

ay
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Charter PAID
Tolephona ST, LOUIS, MO
Service” PERMIT NQO.
941 Charter Commons S 2. E—

Yown and Country, MO 63017
www,.charter.com

CURRENT RESIDENT !
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Start saving now with AT&T CaliVantage Service.

New AT&T CallVantage™' Service is the smart replacement for traditional phone
service, because it uses your broadband connection to make calls.You can save
more than $250 a year* on unlimited calling in the 1.5 and to Canada -— and

an average of 50% on your international cails. You get more for your money

and more from your high-speed Internet connection (cable or DSL from any provider).

Now you'll save even more by getting your first month of service free,
After that,one low rate of only $29.9% a manth gives you all this:

* Unlimited local and long distance calling in the U.S and to Canada
* Great AT&T voice quality

b
* Keep your current phone number or pick an area code you prefer AT&T Cal Wa"taqe

» Traditional and amazing new features, including Caller 1D?* Voicemail, Phiane service for brosdvand

Do Not Disturb, Locate Me, and more

To see hiow much YOU could save, check the Savings Caleulator at our ATRY

. . : : \
Web site. And sign up now to take advantage of this exceptional offer! The world's netwerking company-

mé:;” et

SRk TN

Don't have broadband yet? Ask us about a great broadband offer.

*Savings do not include charges for brondand services, As compared 1o W kad end-40-ond offers of MCL Spries Varizon, SBC. Qwest, and Boll Sourk 13 of WEAM. Srirgs nesuk becuse A1IBT CafVaiage
Servien custmant pay kower coanthly ssvce e ad kenes Fedoral Bacne Tk, 0w o e pay Foderd USF and FCC Eine Charges, Snvings iy e hghr depenident spon state andd camern

| Savings bxasesd on weightad verage of Glizg v a¥ counuses, compared T the lead phn of ATET a5 of (V04 trienationsl Clls biled at pormianie Tates. Cells terminatvg o mobile phienas o ot wirtkss dovecs
vy ba charged addiional pensmmiae rates and are (e nckaded I saud Tvings Soe Vb thie abow: ke detay

iBroachand service charges not inchided. Offor expin 17 H08 Morhly fate inchades dter-dobed domeste calbs and tals 10 Canac insrmnscnal calls #re biled 2 addioral pereminet Fates and nty Ane
dilfarers Ioxturn sapehiitios. A $29.99 survicy actvation e appkes. Crher changis may apphe CLSOMON who daOONGT s0ice UL LT aoipmiene X80caed with wevie it onder (0 okl $2999 disoorwnect
o St VWl die Shatve Sor nportank oMM iation: about 911 Emerpency Dideg and iue nasional reos.

» Caller ID oquipment roped

52 & 2004 ATAT. Akt Rights Roserved.

PRESORTED

STANDARD
PO. Box %385 v
Farmingdale, NY 11735 us. ’;2?;‘95

ATET

Ubarty, MO 64068-3221
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\ f . SunriseVgice is an ali~-indusive intemet phone company,
. offering unlimitad Jocal and long distance, induding iots
ﬁ _ of calling features, for only $29.99 par manth.

. WORCE . Using a high-xpenad intamet connedian (such as Cable, DSL, or T41)
inletnet phone secvice ' and your regular phones, Sunrizsavoice allows anyone to make and
‘ meeive phona calls - warldeide. Offwdng quality digital phone sermsice
FREE Long Distarrce . bundlad with iots of innpuativa Features, SunriseVoice provides a
: FREE ci'“’w.m' o featura-rich ond cost effective aitemative to tradidonal phone serviae,

. o FREE Volcamail : ) e

» FREE Voicamail to Email HOME

» FREE Caliar ID - .
Unlimited Calls to

« FREE Call Forwarding
* FREE 9~-Way Cafling
» FREE Calls to Canada

» Use Your Ragular Phonas : ) MWh@I’Q in the

« dreat Intemational ;.-atn . ) USA & ca“ada!

s Ksap Your Exlsting Numbar Plus lots of free features such as

« Shone Adaptor Induded ' voicemail, catler iD, & call waiting )

* Pick Your Own Araa Cote You knav K vas coming. Now |t's here.

« Call Any Fhone in the Worid Start saving BIAG with Irtemaet Phene Service from SunriseVoice.

+ Quick and Easy Setup

* Money Back Guarantas

CLICK HERE TO LEARN MORE!
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Send all correspondence to:
1730 Sauth Federal Highway Suite 277, Delray Beach, FL 33483
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~—{riginal Message-——

S IR 5007 31 i
Sent: . ber 25, 2004 4:31 PM

T
Subject: FW: lower your phone bills with the internet

The Zip Code this was received at was 62234

—=-Drictinal Mecrana-

From ] o

Sent: Friday. October 22, 2004 7:56 PM

Ta ) .

Subject: lower your phone bills with the intermnet

Stoia-Sch. 1-6
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Plans start at just

143

Usa your hisspeed connection to save on all your calls.

Cowt Optons

Rate Plans -
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| This holiday, let
| your wallet

get fat for:
a change..

‘Tis the season for saving with
Digital Phone from Time Warner Cable. -

TIME WARNER
CABLE

Stoia Sch. 1-8



Digital Phone @

It seems like it's not just pants that are tighterthis-time G year.

Money is too. So it's the perfect time to switch your home phone service to Time Warner Cable

Digital Phone tsts you call anyone you want, ocross town of ocross the U.S, and Conada, and tolk
6s long as you want for $§39.95 a manth. That's probably quite a bit less than you're paying now
for your local and long distance services. So swilch to Digital Phone and start thinking about how
you're going to spend all the money you save. Maybe you can put it toward a gym membership.

95

monl'h !

Or perhaps a weadmill.

Unlimited Calling
Locczl $
In-State
Long Distance
Start saving right away.

Call 816-743-2417

or visit: www.twedigitalphone.com/kansascity

Digial Photia dooa not include back-up power and. as (1 the case with an plectric-powered nome cordteas phong, should there be & power ouiege, Digriad Phone will rot
be avatlabia. Olher msirictions muy apply. Additional chatges apply %+ Directory Aasisiance, Dperator Services, calls 1o intemational iocations, bnd xes and logs. O~
vahd for residantiat customens in Digial Phone serviceabis araas only. May not he availabie in somo 8reas.

K :

e e R

TIME WARNER PRST STD ’

CABLE :

CABLE A U.S. POSTAGE

6550 Winchester Ave.

Kansos Cily, MO 84133 PAID 1
DIGITAL PHONE

/jm& [{]dr»ne,r‘“
o e

(7 /é}oc,uﬂ, %C/“?j& e

531 35 ?\9//’70

¥00Z L 7 230

ll"nllli!""l'ﬂl!ill"“"i;llhnill!"uﬂli“_{.IM“IHI
| .
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digitalphone

Choose a better

local phone service

R B
F .

and get long dlstcmce
- for free.”

*Why are you lookmg for a d:sc:lc:um@re There isn’t one.
You get unlimited calling for one low monthly price.

Introducing home phone service from 4 TIME WARNER

* Stoia-Sch, 1-10



TIME V\_IA_RNER
CABLE

Make‘ your choice

and save!l

Cet DlQITClI Phone service from )
Time Warner Cable and sQve blg |

Unlimited cauing

As low as

;; monfh

Time Warner Cable PRST STD
6550 Winchester Ave. U.S. POSTAGE
Kansas City, MO 64133

PAID

DIGITAL PHONE

# 22017

UiC 26 9

1123 et ECRLOTC-008

17

1
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As low as.

~ 9 monfh

Call across.the street or ochss ‘rhé

country and talk as long as you want
on your Home Phone. N

: Stoia-Sch. i-12



digitalphone

Switch to

‘Home Phone service
from Time Warner Cable
and you could Save a bundle

‘ , S - Stoia-Sch. I-13




. 01/02-08/05 Kansas City Star Full Page Ad
Comcast Local Newspaper - General Market - Bundles

"COMCAST DIGITAL CABLE

. mmmmmpummmm
* 46 chasraty of commmesciab-Aroo OO quaiity music.
o Otscraen prograt gukhe witt pewendal controls.

COMCAST HIGH-SPEED INTERNET

» Downiond sposds — up to 3 Smes Saster than 768K DEL, op 10 50 times taster than SBK dizhup.
+ NEW! Comezss Video Mall — Send a video marsass to your family aad friesxia.

Let them see and DSET FOu.
« The Fan — chek-2ngd-pidy naws ¢S, MUSIC vidoos and move proviews,

T 0. Gréat. Sarvices ONE-Low Pricel-

Your Choice... Any Or AII

%0 FF ﬁmﬁnm

G,et FREE Instaliatlon ;-
with a Fast Connect Kit.

Limited time offer. Cail Today! 1.888.COMGAST
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01/02-08/05 Kansas City Star Full Page Ad
Time Warner Local Newspaper — General Market.~ Bundies
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SAVE HUNDREDS‘

a....,...,,,z or More

of dolbws whoen Cabde TV, High Spwed tnternet, and Homa
.mSAV. E a Bundle! | !ngzmw“““#
. .+ FREE Instaliation
saving up to 15 months. * STARZ Super Pak FREE
" « Digital Cable

« High Speed Internet
* Uniimited Local & Long Distance
" » Guaranteed Pricing until 2006

e HIGH SPEED ONLINE " DIGITAL PHONE = -
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AT&T CallVantage Service Now Offered Online at Buy.com Page 1 of 2

YAHOO!,_FINANCE bl Search - Finance Home - Yahool - Help L3

PRNewswire
Welcome (Sign In] To track stocks & more, Register
Financial News
Enter symbal(s) | [Basic ~]_Get'| symbol Lookup
Press Release Source: AT&T

AT&T CallVantage Service Now Offered Online at Buy.com

Monday November 8, 8:57 am ET

BEDMINSTER, N.J., and ALISO VIEJO, Calif., Nov. 8 /PRNewswire/ — AT&T and Buy.com today announced that
AT&T CailVantage(SM) Service, AT&T's residential Voice over Intemet Protocot (VoIP) broadband phone service, is
now available online at Buy.com®, the intemet Superstore.{TM)

ATAT CallVantaga Service is prominently featured on the popuiar Buy.com website. Under the terms of the
agreement, AT&T has become a Buy.com “Premiere Partner,” and will receive notable placement on the Buy.com
website for its VolP service over the next four months. Buy.com customers will be able to find AT&T CallVantage
Service on the home page as well as in the Computers, Electronics and Networking stores.

in addition, Buy.com will feature and promote AT&T's CallVantage Service in its online publication, BuyMagazine, and
in targeted e-mails to its customer base.

"Offering broadband phone service 10 our customers is a natural fit for Buy.com. Our customers are extremety tech
savvy — they ara interested in VolP technology, and appreciate its unique features and great savings,” said Keith
Allen, Buy.com senior vice prasident of sales.”

"Buy.com is a great Intemet destination where online shoppers can quickly and easlly purchase a wide variety of
consumer products and services,” said Cathy Martine, AT&T sentor vice president of Intemet Telephony. "This
agreement is another step in making our servica more widely and conveniently available to as many consumers as
possible. We expact VoOIP will be on many shopping lists espedciaily with the holiday season approaching.”

ATA&T Callvantage Service is now available fo consumers in more than 170 U.S. markets coast-to-coast and is
currently being trialed overseas for use by remote workers of U.S. multinational corporations. All that's required to use
AT&T CallVantage Service is a telephone adapter provided by AT&T and & broadband connection, which lets
consumers talk over high-speed Intemet connections instead of traditional circuit-switched phone networks.

AT&T Calivantage Service is different than traditional phone services because, through the use of IP-based networks,
it can offer customers typicai features such as call waiting, three-way calling, and call forwarding, as well as far more
advanced features. Indeed, consumers will get unprecedented convenience, cost savings, and controf with innovative
features including:

=« nCall Logs,” to track iocoming and cutgoing calls;

* "Do Not Disturb,* to receive calls only when wanted;

* "Locate Me,* which ringse up to five phones, all at once, or
sequentially:

* "Yoicemail with ePeatures," to listen to messages from any phone or PC
and forward them to anycne on the Web;

* "Simple Reach{SM)} Number,* which enables AT&T CallVantage Service
customers to add up to nine additional telephone numbers anywhere in
the country where ATELT offers residential VolP service for $4.99 each;
and

* npargonal Conferencing,® to set up meetings with up to nine additional
callers.

To learn more about AT&T CallVantage Service, consumers can visit: hitp:{fiwww.CallVantage com, call 1-866-816-
Stoia-Sch. 2
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» AT&T CallVantage Service Now Offered Online at Buy.com Page 2 of 2

3815, extension 70339, or visit hitp://www byy.com.

About ATAT

For mare than 125 years, AT&T (NYSE: T - News) has been known for unparalleled quality and refiability in
communications. Backed by the research and development capabilitioes of AT&T Labs, the company is a giobal leader
in local, long distance, Intemet and transaction-based voice and data servicas.

About Buy.com

Buy.com®, The Intermet Superstore(TM), offers its over 7 million customers more than 2 million products in a range of
categories including computer hardware and software, electronics, celiular products and services, music and music
downloads at 256k, DVDs, books, toys and more. Individuals and businesses can shop quickly and easily at Buy.com
24 hours a day, 7 days a week. Buy.com was named one of the Top 50 web sites in 2002 and 2003 by intemet
Retailer, the top performing site on Gomez Inc.'s E-Holiday Shopping 2002 Index in the music, electronics and books
category (December 2002), "Best Overall Place To Buy Mobile Devices" (January 2002), “Best E-Commerce Site® by
PC World magazine (June 2001}, "Best Overall Piace To Buy" by Computer Shopper Magazine (January 2001), a
"Best of the Web" in the computer and electronics category by Forbes Magazine (spring 2000 and fall 2000), and the
No. 1 electronics e-tailer in the PowerRankings by Forrester Research, Inc. (November 2000). Buy.com, founded in
June 1997, is located in Aliso Viejo, California. For more information, visit http//www.buy.com. Buy.com® and The
internet Suparstore{TM) are irademarks of Buy.com, Inc.

ATAT 'Safe Harbor

The foregoing contain ‘forward-locking statements’ which are based on management's beliefs as well as on a number
of assumptions conceming future events made by and information currently available to management. Readers are
cautioned not to put undue reliance on such forward-looking statements, which are not a guarantee of performance

. and are subject to a number of uncertainties and other factors, many of which are outside AT&T's controi, that could
cause actual results to differ materially from such statements. For a more detailed description of the factors that could
causa such a difference, please see AT&T's filings with the Securities and Exchange Commission. AT&T disclaims
any intention or abligation to update or revise any forward-locking statements, whether as a result of new information,
future events or otherwise.

Source: ATAT

© 2004 Yahoo! Inc. All rights reserved. Privacy Policy - Terms of Service - Coovright Policy - Ad Feedback
Capyright © 2004 PR Newswire. Al rights reserved. Republication o redistribution of PRNewswire content is axpressiy prohibited without the prior
written consent of PRNewswire. PRNewswire shall nat be liable for any ermors of delays in the content, or for any actions taken in refiance therson.
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Telecommunications

Vonage Makes Video Calling Plans

Arik Hesseldahl, 12.09.04, 9:50 AM ET

Vonage, one of the many campanies behind the ever-more popular voice-over-Intemet Protocol technoiogy for
making phone calls over the Web, disclosed today a partnership with a maker of video phones.

Under the deal with Viseon (otc: YSNI - news - people ), ah Irving, Tex.-based manufacturer of video phones for
VolP, the iwo are developing & device that will be central lo a new Vonage video calling service aimed at
consumers and small businesses. The device will be unique, says Viseon Chief Executive John Harris, in that It
won't require customers to use a personal computer to configure the cailing preferences of their Vonage account.

Harris says he expec¢is next year to mark the opening saive in a brutal marketing battie to attract new customers
to VolIP services. "So far it's been marketed as an all-you-can-eat unlimited service. Now youll see companies
start markeling based on actual features,” he says. Other companies in the VolP business are AT&T, (nyse: T -
news - people ), Time Warner {nyse: TWX - news - people } and 8x8 {nasdaq: EGHT - news - peopie ).

The deal comes only weeks after Vonage scored an important victory before the Federal Communications
Commission concemning the regulation of Vol calling. The commission iast month voted § to 0 In favor of a
Vonage-sponsored petition to declare the company’s service an interstate product and therefore under federal
regulatory control. The move shoved aside state regulatory intentions.

Privately held Vonage offers unlimited caliing for $25 to its 300,000 subscribers in the U.S. and Canada, which
amounts to about half of all VoiP customers in.the U.S. It says it is adding some 30,000 customers per month.
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ST. Louis EiSETEY JOURNAL

Follow up — Qver the past seven months, almost 7,000 Charter Communications cable
customers in the St. Louis area have signed up for the company’s new Voice over Internet
Protocol (VoIP) telephone services, which allow customers to bypass traditional analog
voice connections and communicate via the Internet. In a technology section last March,

the Business Journal reported on the growing demand for VoIP services and local
companies' plans to pursue the market.

"We started in West County offering services and have gradually moved across the
county to the city," said Mark Barber, vice president of telephony for Charter. "We will
have a significant portion of the St. Louis area done this year. Next year, we should
complete out the entire St. Louis metropolitan area, including the Hlinois areas of
Belleville, Maryville and Alton."

Charter's VoIP services are available only for residential customers at the present time,
but the company plans to enter the commercial market in 2005.

The number of VoIP subscribers Charter has attracted thus far is in line with the
company's projections, Barber said.

The price of Charter's VoIP service depends on where the customer lives. But in general,
Barber said, a six-feature package, including call waiting, call forwarding, speed dial and
unlimited long distance, combined with basic telephone services, costs about $39.95 per
month. Currently, Charter is running a promotion that offers free voice mail with the
VolIP service. )

Barber declined to disclose the impact VoIP has had on Charter's revenue.

Cebridge Connections, a St. Louis-based cable system managed by Cequel III, had
planned to introduce VoIP service this year to subscribers in the Bootheel and Springfield
areas of Missouri and select markets in Texas. But those plans have been put on hold
until early 2005, said Andy Stewart, Cequel's director of corporate development. "It's still
one of our key new products. But we took a step back becanse we had to focus on our
core cable business and integrate a few acquisitions.”

sskerth@bizjournals.com
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AT&T Makes AT&T CallVantage Service 'Family Friendly’
Thursday December 18, 8:18 am ET

Innovative Service Dellvers an Industry First and Many New Capabilities

BEDMINSTER, N.J., Dec. 16 /PRNewswire/ — ATAT said today it is introducing a number of axciling new feature
enhancaments i AT&T CallVantage(SM) Service, including immediate availability of the industry’s first sub-account
mpabiutymatp'wideswtonlmdasﬁncﬂvawephmemn'nbenalongwnthmeabﬂitytomamgeaachas a separate
calling experience while sharing the same line.

tn addition, the company is debuting additional new featuras and services, including a second-line offer, support of
facsimile machines and some moderms, call filtering capabilities, a record and send feature and more.

"With the introduction of these innovative new capabilities, AT&T CallvVantage Service is now poised to provida
subscribers a truly differentiated calling experience,” said Cathy Martine, AT&T senior vice prasident for intemet
Telephony. "With AT&T CaliVantage Plus, everyone can receive calls when and where they want providing sach user
& compietely customizable experience on the calls they receive. No other provider curmently offars this level of control.”

The new features am the latest in a series of innovations ATST promised to deliver o this popular Voice over Intemet
Protocol (VoIP) service. These new premium capabilities include:

'AT&T CaliVantage Plus,' that provides each user a distinctive telephone number and the abllity to managa their
individual experiencs on the calls they receive. This enables as many as nine individuals the ability to configure the
features like ‘Do Not Disturb’ and "Locate Me' to receive calls when they want arxd where they want. it also provides a
discrete 'Cali Log’ for each user and personal voicemail. The monthly cost is $7.49 per additionai user.

2nd Line,’ service Is now available and must compliment the primary line's local and long-distance bundle for $29.99 a
month, or the local oniy plan for $15.99 a month.

'Call Filtering,’ an exciting new capability that when combined with other AT&T CallVantage Service features provides
the ability to direct calis based on who is calling. For example, using ‘Do Not Disturb’ users might elect to send calls
from friends directly to vaicemail, while allawing calls from children always to ring through. The monthiy charge for this
feature is $1.99.

‘Record & Send,' makes repetitive calls easy and convenient so that classroom 'moms,' soccer coaches and the like
can record a message and quickly deliver it to as many as 20 separate phone numbers. Record & Send is free during
this introductory period depending on the calling plan and whether it's used for long distance or international cafts. This
feature will cost $0.49 per use beginning in Fabruary 20085,

“While soma of these new capabilities are priced a-la-carte, we 2re also introducing a number of new features to
enhance the already feature-rich calling experience at no additional cost,” said Martine. "This will help ensure our
customers that they're receiving the very best broadband calling experience at incomparable value.”

The service enhancements being added to the existing AT&T CallVantage Service platform at no additional charge
include:

'Fax and Modem Support,” now makes it possible for most commonly used facsimile machines and some modemns to
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AT&T Makes AT&T CallVantage Service Family Friendly’ Page 2 of 3

in;:tr:peraha with AT&T CallVantage Service. !t may also work with some Personal Video Recorders and satellite TV
systems. -

fSaI'e Eorward Number,’ automatically activates a prescribed location to deliver calls whenever there is an interruption
in service due to conditions such as a commercial power outage that may affect the ability to receive calls. The Locate
Me' feature does not need Ib be active for this automatic redirection to take placa, (This featurs is currently available
only to customers with a D-Link 1120 TA connected directly to the modem.)

In addition to these new features, the company aiso introduced today additional service enhancements that include:

* 'International Calling Support,' that now makes it possible to mix
international locations with existing features ineluding *Call

Forwarding,' 'Click to Dial,' ‘Locate Me,' *Phone Book' and 'Speed
Dial;'

'Locate Me VIP List,' that provides the option of forwarding all calls
or only a select group of numbers;

'Phone Book Import/Export,' provides synchranizat:ic;n of up to 250 names
to Microscft(R) Cutlook, Cutlook Express and Palm Powered (TM) handhelds

"Sat your Time Zone," makes it possible to Qelec: and customize che time
zone associated with feactures such as 'Call Logs' and 'Conference
Calling.'

Just as important, responding to consumer feedback, the company unveiled a complately redasigned intemet Homa
Page to support the servica. The new page provides instant access to the features used most and to search on the
Help and FAQ sections of the site.

Additionally, the company announced the end of its introductory calling promotion that offered ‘Perscnal Conference’ at
no additional charge, and renamed the feature ‘Conference Calling.' Effective immediatety, all ‘Conference Caling'
calls will be billed at $0.35 per minuts.

All of these new featuraes and capabilities are available immediately.

Introduced in late March, AT&T CallVantage Service is now serving consumers in more than 170 markets in 39 states
and Washington, D.C. The service, which works with a customer's broadband connection, provides a compiste calling
solution that provides unlimited local and long-distance domestic calling, including calls to Puerto Rico and the U.S.
Virgin Islands, uniimited calling to Canada, discount rates for intemational calling, and a suite of advanced features for
$29.99 a month with the first month free to new subscribers whao sign up before January 31, 2005.

Under its AT&T CallVantage Local Plan, customers receive ynlimited focal calling and access to the entire AT&T
Callivantage Service advanced fealure set for $19.99 per month. All locat toll and long distance caliing and feature use
in the U1.S. and to Canada will be billed at $0.04 a minute.

To leam more about AT&T CaliVantage Service, consumers can visit hitp://www.CallVantage com, call 1-866-816-
3815 extension 70339, or visit one of its valued retailers.

About AT&T

For more than 125 years, AT&T (NYSE “T™) has been known for unparaileled quality and refiability in communications.
Backed by the research and development capabilities of AT&T Labs, the company is a global lsader in local, long
distance, Intemet and ransaction-based voice and data services.

The foregoing contains “forward-looking statements” which are based on management's beliefs as well as on a
number of assumptions conceming future events made by and information currently available to managsment.
Readers are cautioned not 1o put undue reliance on such forward-looking statements, which are not a guarantes of
performance and are subject to a number of uncertainties and other factors, many of which are outside AT&T's control,
that could cause actual results to differ materially from such statements. For a more detailed description of the factors
that could cause such a difference, please see AT&T's fiiings with the Securities and Exchange Commission. AT&T
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disclaims any intention or obligation to update or revise any forward-looking statements, whether as a resuit of new
information, future events or otherwise .

* {Logo: hlp://www.newscom.com/egi-bi/pmh/19991018/ATT )

Source: AT&T
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