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MAKING COMMUNITIES
BETTER AND BRIGHTER

Ameren Missouri is investing in our community to light the path for future generations.

Learn more at AmerenMissouri.com/community
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MAKING
COMMUNITIES
BETTER AND
BRIGHTER

Ameren Missouri is investing in our community
to light the path fer future generations.

Learn more at
AmerenMissourl.com/community
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DEPENDABLE PEOPLE
GENERATING ENERGY THEIR
COMMUNITY CAN COUNT ON

The people at Ameren Missouri are dedicated to providing the reliable energy you
count on every day.

Learn more at AmerenMissourl.com/Reliability
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DEPENDABLE PEOPLE
GENERATING ENERGY THEIR
COMMUNITY CAN COUNT ON

The people at Ameren Missouri are dedicated to providing the reliable energy

you count on every day.

Learn more at AmerenMissourl.com/Rellabllity

GOOD LUCK TO THE RODEO PARTICIPANTS
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DEPENDABLE PEOPLE
GENERATING ENERGY
THEIR COMMUNITY
CAN COUNT ON

Our company is made up of people whose one job is to make
sure energy is 2lways there when customers need it. It's 2l
our co=workers think about so our customers never have to.

_Learn more at AmerenMissouri.com/Reliability

ENERGY AT WORK
MISSOUR!




DEPENDABLE PEOPLE
GENERATING ENERGY THEIR
COMMUNITY CAN COUNT ON

The people at Ameren Missourl are dedicated to providing the
reliable energy you count on every day.

Learnmore at AmerenMissourl.com/Rellabllity
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DEPENDABLE PEOPLE
GENERATING ENERGY
THEIR COMMUNITY
CAN COUNT ON

Our company is made up of people whose one job

is to make sure energy is always there when customers
need it. It's all our co-workers think about so our
customers never have to.

Learn more at AmerenMissouri.com/Reliability
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DEPENDABLE PEOPLE
GENERATING ENERGY THEIR
COMMUNITY CAN COUNT ON

The people at Ameren Missouri are dedicated to providing the reliable energy

you count on every day.

Learn more at AmerenMissouri.com/Reltability
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| DEPENDABLE PEOPLE
GENERATING ENERGY THEIR
COMMUNITY CAN COUNT ON

Our company is made up of people whose one job is to make sure energy is always there when
customers need it. It's all our co-workers think about so our customers never have to.

Learn more at AmerenMissourl.com/Reliability
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MAKING COMMUNITIES
BETTER AND BRIGHTER

Ameren Missouri Is investing In our community to light the path for future generations.

Learn more at AmerenMIssourl.com/community
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MAKING COMMUNITIES
BETTER ano BRIGHTER

Ameren Missouri is supporting volunteerism in
the communities we serve 2s part of our mission
To Power the Quality of Life,

Learn mere at AmerenMissourl.com/ATS

Ameren | snercy = work
MISSOUR!




As a utility delivering reliable energy to businesses in lllinois and Missouri, Ameren
is also focused on helping businesses throughout the entire development process.
Fromsite selaction to energy infrastructure assessments and beyond, the expertise
offered by Ameren’s Economic Development team gives businesses the power to
grow. We're focusad on the success of your business, today and for the future.

Soe how wa can help you grow at

¥
Ameren,com/EcDev or 1.800.981.9409 A’”g’gﬂ

83118 1213PM
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Missouri just became an aven better place to do business. Ameren Missouri offers one of
the most favorable economic development rate incentive programs in the country to keep
energy costs low for new and expanding businesses. We'ra ready to power your business
today and for the future,

\I/2
To learn more about what Ameren Missouri has to offer, %
visit AmeranMIssourl.com/SmartEnergyPlan or oall 1.800,981.9409 ﬁggﬁ{,ﬂn
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POWERING THE QUALITY OF LIFE

Ameren provides electricity and natural gas thatis vitally important to our region,
powaering the quality of life for millions of peopla in lllinois and Missouri,

Ameren proudly supports the International Photography N/

Hall of Fame and Museum. %Amemn

ARSEN COM COmmnte)
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MAKING COMMUNITIES
BETTER AND BRIGHTER
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Ameren MissourlIs Investing in our community to ight the path fot future generations,

Learnmore at AmerenMissoutl.com/communily

\/A
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Congratulations

Warner Baxter

Chairman, President and CEO, Ameren Corporation

“As a corporate citizen, Amaren must never stop stiiving to ensure that the
paople wa work with and serve feel respscted and valued. We'll continue
to pursite community partnerships and identify initiatives to promote _§‘ ’_/,.

the importance of diversity and inclusion in our organization and in the WA memn

communities wa serve.”
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Powering the Quality of Life

Ameren provides electricity and natural gas that is vitally important to our
region, powering the quality of life for millions of people in lllinois and Missouri.

Al
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Powering the Quality of Life

Ameren provides electricity and natural gas thatis vitally importantto our region,
powering the quality of life for millions of people in lllinois and Missouri.
VA

“ fimeren

Ameren proudly supports St. Louis Children’s Haospital



Powering the Quality of Life

Amaeren provides electricity and natural gas that s vitally
important to our ragion, powering the quality of life for millions
of people in lllinois and Missouri.

peop '-\Vaf-

Ameren proudly supports Dance St, Louis W.ﬂ”’efﬂ”
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Powering the Quality of Life
Ameren provides electricity and natural gas that s vitally importantto our region,

powering the quality of life for millions of people in lllinois and Missouri.

Ameren proudly supports Eisenhower Fellowships. A

Ameren.com ?E’Ammn
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IT’S NOT
JUSTAJOB

Every year, Ameren Missouri employees
volunteer thousands of hours, giving back to the
communities we serve. It's not just our job, it's
our duty. Dependable power ... and people.

That's Ameren Missouri. That's energy at work.

Ameren | enercy: work

MISSOURI
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POWERING THE QUALITY OF LIFE

For more than a decade, Ameren co-workers have supported the purchase ‘ ’
of more than 50 power wheelchairs for Variaty kids. These wheelchairs AVZ
allow for unprecedented independence and mobility,

At Ameren, wa are continually delighted and humble.d by our PoverKids. AmgIEl’

Thase wheelchalrs give them the power to be anything they want to be.
Amaren proudly supports Varloety St. Louis, Ameren.com/communities

AMAS_{BO00XNX_VarketyPlayBaLindd 1 4118 4.04PM l
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POWERING THE QUALITY OF LIFE

Ameren provides electricity and natural gas that is vitally important to our region,

Ay
powering the quality of life for millions of people in lllinois and Missouri. %em”

Ameren proudly supports the Foundation for Barnes-Jewish Hospital and illumination 2018
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Summer 2018

This summer we celebrate 100 years of musical praductions at tha St. Louis
Municipal Opara, ona of St. Louis’ cultural gams, and Ameran's 98th yaar of
supporting this St. Louis treasure. As the longest running sponsor of The Muny,
wae cherish our relationship with this beloved institution and are thrilted to be
presenting sponsor of this week's performances of a classic, Singin' in the Rain,

Because Ameren's mission is to powaer the quality of life for milfions of customers
in Missouri and lllinois, we realize the importance of supporting an organization
that has enriched the lives of people of all ages and backgrounds.

Our Ameren team providas enargy to light the places where commimities
celebrata life’s best moments. This summer, with the promise of a4 magical 100th
anniversary season for The Muny, some of St. Louis best moments will be right
here on stage in Forest Park under the stars and in the spotlight.

We hope you enjoy tonight's production of Singin’ in the Rain,

Bast ragards,

Whieav

Warner Baxter
Chairman, President and CEQ
Ameren Corporation

il,%ogfoziigﬁguhvenue St Louls, M0 631666149 Ameren.com

818 419PU
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POWERING THE QUALITY OF LIFE

Amaren provides electriity and natural gas thatis vitaly impartand 2 our tegion,
pawariog tha quality of e for mdSons of peopla In Minols acd Missourd.

Ameencom
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Powering the Quality of Life
Ameren provides electricity and natural gas that is vitally

important to our region, powaring the quality of life for millions
of peopla in lilinois and Missouri.

%
Ameren proudly supports The Magie House Ameren
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Powering the Quality of Life
Ameren provides electricity and natural gas thatis

vitally important to our region, powering the quality of
life for millions of people in lllinois and Missouri.

Ameren proudly supports American Cancer Society .._\__V(_

K
Ameren.com/communities Amem”
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Powering the Quality of Life
Ameren provides electricity and natural gas that is vitally impertant to our region, ..\_"4

powering the quality of life for millions of peaple in lllinais and Missouri, %m

Ameren proudly supports St. Luke's Hospital

Ameren.com /communitios




Honoring

‘ Asmn Culture HACHI

& H e I'Ita g e HONORING ASIAN CULTURE

& HERITAGE INCLUSIVELY

~ Inclusively

‘. MISSION: To support Ameren's strategy

' of enhancing an.inclusive workforce by

' attracting.and developing co- Wo‘rkers

4 with interest in Asian cultgre while

A" ,j‘..'servlng our cqmmumty [ ....__,_ "
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. Taekwondo Demo #2: 2:30pm ~ 2:45pm

: HONORING ASIAN CULTURE
Arts 'l‘ukwondo & HERITAGE INCLUSIVELY

SCHEDUI.E | |
_ TaekWondo Demo #1:2: UOpm -2 15pm
Interactwe Session #1: 2:1 5pm —2:30pm

Interactive Session #2 2:45-3; 00 pm. .

* ACTIVITIES FOR DEMO

¥ Ta‘ekwondo Form ‘

' Board Breaking
‘Taekwondo "Kick for Kick' (Light Sparring)
Gumdo Form
h ‘Gumdo Sparrmg

To learn more, email HACHI@ameren.com or search HACHI on Yammer.
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M . HACHI
Arts | ﬂ]ﬂ o HONORING ASIAN CULTURE
. ‘ “Taokwondo & HERITAGE IN,GLU.SWELY

TAEKWONDO
- Korean art of kicking and punching.
Taekwondo's use of exciting kicking and
striking techniques has made it the most
" popular martial art in the world.

E 1
i
o

KORYO GUMDO | RS
‘The waly of the Korean sword, Koryo
" Gumdo is similar to Haidong Gumdo and
Japanese Kendo. Koryo Gumdo'is a
 beautiful martial artinvolving the use of
~ the long sword...the same one used by the
' ancient Samurai and Hwarang warrios.
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Amzten pravides electiicity and natural gas that is vitally important to our region, \",&

powering the quality of Kfe for millions of people in Illinois and Missouri. % e ren
Amecen poudly supports the St. Louis Heart Ball
Ameren comy/commonilies
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DEPENDABLE PEOPLE
GENERATING ENERGY THEIR
COMMUNITY CAN COUNT ON

Our company is made up of people whose one job Is to make sure energy is always there when
customers need It, It's all our co-workers think about so our customers never have to.

Learn more at AmerenMissourl.com/Rellabllity

Ay,
“fimeren | enerayr work
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MAKING
COMMUNITIES
BETTER AND
BRIGHTER

Ameren Missouri Is Investing in our
community to light the path for future
generations. Learn more at
AmerenMIssourl.com/community

Al
%”Amemn

MiIssoUR!

ENERGY AT WORK
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POWERING
THE QUALITY
OF LIFE

Ameren provides
electricity and natural
gas thatis vitally
important to our region,
powering the quality of
life for millions of people
in lllinois and Missouri.

Ameren
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TRANSMISSION

Thank you, Northeast Missouri
communities, for your cooperation

with eur contract partners on the
Mark Twain Transmission Project.

® L.KEELEY

ZAHNER

VOLKERT =~ aeasosumsis

~ 7 Sachs Electric

ASCOM buies
CONTRA .
s CEPHANSON

MCGf ath §C;Asso:ciates, Inc.

GENERAL CORTRACTORS-CONSTRUCTION MANAGERS
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Power Play Goals for Kids “Z fimeren
Program Goals

* The goal of this program is to leverage Ameren Missouri’s sponsorship of the St. Louis Blues' Power
Play to:

— Engagecustomers by showcasing Ameren MO’s supportofthe local comm unity
— Acquire newsocialmedia followers by promoting the program socially

— Use social media as a platform to educate and communicate with customers about Ameren
MO
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Power Play Goals for Kids “Z \meren
Program Overview

Forthe fourth year, when the St. Louis Blues scored a power play goal during the regular season, Ameren Missouri
donated $200 through the Blues for Kids Foundation to a local charity that focuses on helping children reach their goals.

Forthe first time ever, we asked fans fo nominate charities and received 2n overwhelming response. To increzse fan
involvement and help raise awareness of the participating local charities, we asked Blues f2ns and Ameren Missouri
customers to help us determine which St. Louis charitable organization should be named the final donation recipient
through a two-month voting period from December 2018 — January 2019.

After 50 regular-season power play goals, Ameren Missouri and the Blues for Kids Foundation donated a rounded-up tota!
f $10,000 to the winning charity, STL Youth Sports Outrezch.

In an unprecedented move, STL Youth Sports Outreach decided to split the winnings with the three runner-up charities —

Super Sam Foundation, Project Backpack and Big Brothers. Big Sisters of Eastern Missouri — each received $3,250
instead of the $1,000 gift. .
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PPGFK “Hhmeren

Executive Summary

The campaign received a total of 1,360,381 impressions on Facebook and Twitter, 73% more than in 2017-2018. The

addition of a right rail ad in 2018-2019 drove the increase in impressions, with 80% of the totzl campaign impressions
coming from the ad.

Posts on Twitter eamed more impressions, while posts on Facebook earned more engagement and followers.

In total, the charities received 30.447 votes this year from 8.074 unique voters. Votes increased 23% from 2017 -2018
while unique voters decreased 17%, indicating there were some nighly engaged participants who voted consistently.

Severe weather impacted Ameren Missouri's ability to post in December, and as 2 result. social spend, visibility
and engagement on our social channels weren't as high as 2017-2018.

To make up for the fewer number of posts, we ran a right rail 2d from December 11%" - 315 to help boost program visibility.
The right rail ad received 74% of the total Ameren driven campaign link clicks during this period.

On days when Ameren Missouri orthe St. Louis Blues posted, voting increased.
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PPGFK Campaign Summary % imeren
Voting Resuits

Voting Resuits

- The woting 2pp. ShortStack (managed by HLK), was

Total combined de-duped otes 6,988 2072 A 216% used to capture PPGFK votes. The following data was
provided through the app.
Total combined raw votes 24,768 30,447 A 23%
Unique voters (by email address) 9,706 8.084 YV -17% -+ Rew wtes increased 23% from the previous year,
. while unique woters by email address decreased 17%.
Unique voters (by IP address) 8,785 2882 V 7%
Social Shares from App 797 2,025 A 154% + Total app views and app social shares increased
i A 148% and 154% respectively over last years
Total App views 12,522 32,419 149% campaign.
Total Unique views 10,421 16,537 A 59%
Desktop 27% 27% 0% - Social posts referred most of the traffic to the voting
Device Used 2pp. Social referrals increase 24% from 2017- 2018.
Mobile 66% 67% A 1%
to Vote
Tablet 7% 6% VYV 1%
Social 56% 80% A 24%
S°\"’,‘::§ ot Direct 40% 17% VW -23%
Other 4% 3% V 1%

“Official rules only allowono ontry per email addross o g2y, and we have rules In place to de-dupe any fraudulent vates during
the veting period. In 2017-2018 thore weore a largenumber (17.780) of fraudulent votes that wore removed, This is the roason
- <ouf-total ¥ otes IRcroased {rom 2017-2018 .10 2098-2019,
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Ameren Social Results

Executive Summary — Posts During Voting Period

i Social Results

# of PPFKG Posts

Impressions from Posts
Right Rail Ad Impressions
Link Clicks
“Direct” New Followers”
"Likely” New Followers™
Total Spend
Engagement Rate
Likes / Reactions
Shares
Comments

Dec 2017 - Dec 2018 -
Jan 2018 Jan 2019
13 7 out of 10 posts we
had planned
302,137 140,124
- 1,097,390
1,424 1,356
689 171
511 804
$2,672 $2,207
41% .09%
3,800 1,100
373 124
129 56

“Direct New Foﬂowers=mfoluwersaddedonm&yofaPPGH( Post

YOY % Change

V¥ 3posts
V -54%

m-'q‘:n
g R

~79%
~71%
£7%
S7%

4d 4449 4P 4 4
&

/A

“ZAAmeren

* The PPGFK campaign didn't receive as many
impressions or link clicks from our regular posts
during the voting period as in previous years.

= Multiple severe weather ewvents occurred during the
campaign and as a result, we didn't post as many
posts as we hawe in previous years.

* Howewer we did add more "Likely" new followers
than in previous years.

= The charities were much more active this year

posting S0 times total compared to 37 the previous
year.

= We opted to experiment with a right rail ad
in promoting the program for two weeks. The ad
used the mzjority of the program budget and drove
74% of the total link clicks tothe app as well as the
majority of total campaign impressions. This is 2
tactic we will explore using for future PPGK

TLikely New Foliow ers =New followers added during the PRGFK voting period that w ere not attributable to other campaigns, C@MPaIgNs.
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Charity Posts “/imeren
Summary of Posts During Voting Period

= This year's winner, St. Louis Youth Sports Outreach, was
highly engaged in promoting the programin various

Big Ways on social. They increased their visibility by:
Results ; AL Brothers, STL Youth . * Tagging us and the Blues in related posts

Dec 2018 — Project|  SuperSam Big Sisters  Sports b Louis . Co?nmasnﬁng on Ameren, the Blues and their
Jan|2019 Backpack®” Foundation St Eastam Otoeah Blues own PPGFK posts and even unrelated posts with
Missouri high engagement to encourage people to vote daily

* Always including a hyperlink in their PPGFK posts

Total # of PPGFKs

Posts 13 22 14 8 to make woting easier
* Tagging the other charities in their PPGFK posts
# of PPGFK Posts 4 (one post and encouraging their fans to leam about the other
where Charity 7 9 16 18 less this charities
tagged us year) * The PPGFK contest is aligned with their core
purpose and their fans were highly engaged
;ﬁmﬁ 344 2419 6.450 5,296 - They also had several giveawagysfor their fans
who voted and commented that they woted
Total Votes 5,057 6,699 1577 8,739
* Big Brothers and Big Sisters of Eastern MO post
promoting the content were usually retweets or shares of
Ameren's posts, which received lower engagement.
* Their followers weren't as engaged as other
charities followers.
* Project Backpack wasn't consistent in
including hyperlinks to the voting page or tagging Ameren
“Only have a Facebook page andthe Blues in their posts.
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Example Charity Posts

B e hgmerin Crrmaan, .
[ ey

o 3
D i i
- e

”_;J:hm ) - _:-:::t-_::-:—-'u—-cn-—c_ -
Se— Peea—
Thanks to @AmerenMissouri for their —— St
Zal youth aports sutresch a— generosity. They give $200 to a charity for P P Basir
a el ) each power play Goal the @StLouisBlues sm—
Click the fb link...vete for us daily, for e et e g
@AmerenMissouri @StlouisBlues power play dlay until Jon. 32 3t : o
goal for kids!! Get a free chance at . :

@Yadimolina04 ball just cause we love

amerenmissouri.com/blucs.
him..and you...;) ]

m.{acebook.com/<tory.php?<tor

B s st bty Chie s Carge -
——
Tharmcyow Mo (s s The Cane “aom & o LLS for
SNTIIIDNG PN DT 1 Okt Gt . -
o w1 St i) Vo) e WP Jan 39%C - me €89 00 Dl . =
ey ws——— Missed opportunity to tag Ameren or ———n

e Blues to increase the post's reach.

Include hyperlinks or
make images clickable.
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Ameren Missouri Posts ““Z/\meren
Snapshot

* Posts where we ta
*  We awoided posti
*  Posts that includ

gged the charities in addition to the Blues saw the highest impressions.
ng the $200 donation amount to minimize comments with a negative sentiment.
ed photos of children received more likes and reactions than posts without on Facebook.

% . — S, Q‘z—_ﬂ.—.‘m—u
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-

e o,

e
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| == -
G Pag v, o8
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Comvmen L
Tar ol
e n




9Z€JO L]T 9deq
¢ xipuaddy

Ameren Missouri's Last Post

* The last posteamed 54,800 impressions, almosta third of the total

impressions from posts during the voting period.

Interestingly, Ameren Missouri's last post eamed
impressions on Twitter than on Facebook.

The lange number of impressions on Twitter is m
Blues are in the playoffs.

* Facebook:

« Twitter:

9.400 impressions
465 engagements
= 435 reactions
= 25shares
=  5comments

45.400 organic impressions
73 engagements

= 64 reactions
+ Bshares

almost five times more

ost likely due to timing since the

Wz Ameren Missouri @ T
% Samereathisoun I P s

We had a great Power Play Geals for Kids
season with @StLouisBlues. @stl_youth
received $9,800 for every power play goal
scored. Even better, all the charities —
@BBBSEMO, @SuperSamsHeroes and Project
Backpack — will split the winningst Thanks for
another successful year!

pres v @SV 290000

(=25 k= T o
20 youth aperis sutrasth Ty o ”
Rty ng ™0 G armmrmriaions SOMLwn Bt m S mtmen

meam-%'&mm:&;m:uw-&hw
A P atuarell!! e K s and &S, SN0 o e mrrns
Chaniturs, st you feed U3 Divwie DONT nevtate ¢

=3 ol




Ameren Missourl Blues Sponsorship
Power Play Goals for Kids Radio Seripts
DRAFT 8-29-18

Phase One ~ Ramp Up/Introduction

A power play goal has a way of energizing a game. And for the fourth year, the Power Play Goals for Kids
program from Ameren Missouri will turn that energy to good works by donating $200 to a local kids'
charity every time the Blues score on a power play. Go to Ameren Missouri.com/blues to learn more
about how Ameren Missouri is helping kids achieve their goals. Because when the Blues score, kids win,

Phase 2 — Fan Voting

Did you know that hockey can help kids? With the Power Play Goals for Kids program, Ameren Missouri
is donating $200 to focal childrens' charities every time the Blues score on a power play. You can help by
going to Ameren Missourl.com/blues to vote on this season’s winning charity. And remember: when the
Blues score, kids win.

Phase 3 — Winning Charity Selected

Go ahead, do the Power Play Dance because every power play goal helps local kids, For the fourth year,
Ameren Missouri is donating $200 to the winning children charity every time the Blues score on a power
play. To learn more about how we can help kids achieve their goals, visit Ameren Missouri.com/blues.
And keep your eye on the net during the next power play, hecause when the Blues score, kids win.
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Ameren Missouri Blues Sponsorship
Power Play Goals for Kids Radio Scripts
DRAFT 8-29-18

Phase One — Ramp Up/Introduction

A power play goal has a way of energizing a game. Ameren Missouri's Power Play Goais for Kids
program turns that energy Into good works, Every time the Blues score on a power play, Ameren
Missouri donates $200 to a local kids' charity. To see the goals add up, go to Ameren

- Missouri.com/blues. When the Blues score, kids win.

Phase 2 - Fan Voting

Did you know that Blues hockey can help kids? Thanks to Ameren Missouri's Power Play Goals for Kids
program, every power play score means another $200 to a kid's charity, You can help by going to
Ameren Missouri.com/blues to vote on this season's winning charity. And remember: when the Blues
score, kids win,

Phase 3 — Winning Charity Selected

Go ahead, do the Power Play Dance! Every single time the Blues score on a power play, Ameren
Missouri will donate $200 to (Name of Charity). To see those goals add up, go to the goal tracker on
Ameren Missourl.com/blues. When the Blues score, kids win.
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Ameren Missouri Blues Sponsorship
Power Play Goals for Kids Pre-Game Scripts
DRAFT 8-29-18

Phase One ~ Ramp Up/introduction
“Kids Win Again”
130

OPEN ON ALEX STEEN IN UNIFORM, TALKING TO CAMERA, ON THE ICE.
ALEX: Power play goals are exciting for both players and fans.

CUT TO FOOTAGE OF STEEN SCORING A POWER PLAY GOAL.
5FX: ANNCR CALLS, “ANOTHER POWER PLAY GOAL BY STEEN"
ALEX: They create celebrations, cheering, and can be a game changer,

CUT TO MORE SHOTS OF IN ARENA LED GRAPHICS, FANS CHEERING WILDLY,
ETC. THEN BACK TO ALEX.

ALEX: And for the Fourth year, Ameren Missouri and The Blues for Kids Foundation are teaming up to
make sure every Blues power play goal leads to a game changer outside the arena.

CUT TO MORE GOALS BEING SCORED AND FANS (ESPECIALLY KIDS)
CELEBRATING.

ALEX: With the Power Play Goals for Kids Program, Ameren Missouri will donate
$200 to a local children's charity every time the Blues score on a power play, Now that's something to
celebrate.

SUPER: AmerenMissouri.com/Blues
ALEX: Find out more at AmerenMissouri.com/Blues.
LOGO/TAG: When the Blues score, kids win,
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Ameren Missouri Blues Sponsarship
Power Piay Goals for Kids Pre-Game Scripts

Phase 2 — Fan Voting

“Teamwork"”

30

OPEN ON ALEX STEEN {N UNIFORM, TALKING TO CAMERA, ON THE ICE.

ALEX: Qur fans know that teamwork leads to big wins.

CUT TO A SERIES OF GREAT PASSES LEADING TO POWER PLAY GOALS AND
BENCH-CLEARING TEAM CELEBRATIONS.

SFX: ANNCR CALLING OUT A GAME WINNING GOAL BY A BLUES PLAYER

ALEX: Teamwork leads to wins off the ice, too. For the fourth year, Ameren Missouri and the St. Louis
Blues are teaming up to donate $200 to a local children’s charity for each power play goal this season
through Ameren Missouri’s Power Play Goals for Kids program.

CUT TO FANS (KIDS) CELEBRATING, FOOTAGE FROM FOKWC WINNERS LAST
YEAR BEFORE CUTTING BACK TO ALEX,

ALEX: To team up with us and help make a difference, head to AmerenMissouri.com/Blues and vote for
the local kid's charity you would like to see win.

SUPER: Vote today at AmerenMissouri.com/Blues

ALEX: Because when it comes to helping kids, we’re all on the same team.
LOGO/TAG: When the Blues score, kids win, '
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Phase 3 — Winning Charity Selected
“Another Winning Season” '
:30° .

OPEN ON ALEX STEEN IN UNIFORM, TALKING TO CAMERA, ON THE ICE.

ALEX: Nothing gets the crowd energized and the rally towels going like a power play goal.

CUT TO FOOTAGE OF A POWER PLAY GOAL, FOLLOWED BY PLAYERS AND
FANS CELEBRATING, )

ALEX: And thanks to another winning season of the Power Play Goals for Kids
Program, that excitement is about more than a great game.

TO 8-ROLL OF THE WINNING CHARITY, THEN CUT BACK TO ALEX TALKING TO
CAMERA

ALEX: Every time the Blues score a power play goal this season, Ameren
Missouri will donate $200 to {NAME OF WINNING CHARITY).

SUPER: Congratulations to (NAME OF WINNING CHARITY).

CUT BACK TO ANOTHER GOAL, FOLLOWED BY FANS CELEBRATING.
ALEX: Power Play Goals for Kids. When the Blues score, kids win.
‘SUPER: AmerenMissouri.com/Blues

LOGO/TAG: When the Blues score, kids win.

CHARITIES:

Big Brothers, Big Sisters of Fastern Missouri
Project Backpack

STL Youth Sports Quireach

Super Sam Foundation
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“TfAmeren N\~

MISSOURI

WHEN THE BILLUES SCORIE, KIDS WIN.

Ameren Missouri and the St. Louis Blues are hitting the ice
to score big for local kids through the Power Play Goals for
Kids program.

Whenever the Blues score a power play goal during the 2019-2020 regular
season, Ameren Missouri will donate $500 to a local kids charity to help
kids achieve their goals. With every Blues power play goal, the winning
donation grows.

And starting December 1st, fans can call the shots and help decide which of
the four charities will net the final donation amount at the end of the season.
So Let's Go Blues! — bacause when they score power play goals, kids win.
Learn more »
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