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UNION ELECTRIC COMPANY, 
d/b/a Ameren Missouri 

CASE NO. ER-2019-0335 

Jefferson City, Missouri 
December 2019 S\:a-f-7-f Exhibit No I 03 p 
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MAKING COMMUNITIES 
BETTER AND BRIGHTER 

Ameren Missouri is investing in our community to light the path for future generations. 

Learn more at AmerenMissouri.com/community 
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WAmeren 
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MAKING 
COMMUNITIES 

BETTER AND 

BRIGHTER 

Ameren Missouri is investing in our community 
to tight the path for future generations. 

Learn more at 
AmerenMissouri.com/community 

~Ameren ENERGY!!! WORK 
MISSOURI 



DEPENDABLE PEOPLE 
GENERATING ENERGY THEIR 
COMMUNITY CAN COUNT ON 

The people at Ameren Missouri are dedicated to providing the reliable energy you 

count on every day. 

Learn more at AmerenMlssourl.oom/Rellablllty 

~ rt-
?WAmeren ENERGY ~ woRK 

MISSOURI 
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DEPENDABLE PEOPLE 
GENERATING ENERGY THEIR 
COMMUNITY CAN COUNT ON 

The people at Ameren Missouri are dedicated to providing the reliable energy 
you count on every day. 

Learn more at AmerenMlssourl.com/Rellablllty 

GOOD LUCK TO THE AODEO PARTICIPANTS 

~ ft-
WAmeren ENERGv!f!. woRK 

MISSOURI 
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DEPENDABLE PEOPLE 
GENERATING ENERGY 

THEIR COMMUNITY 
CAN COUNT ON 

Our company is made up of people whose one job is to make 
sure energy is always there when customers need it. It's all 
our co-workers think about so our customers never have to. 

. Learn more at AmerenMissouri.com/Reliability 

~~ 
'=l?j Ameren I ENERGY~ WORK 

MISSOURI 
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DEPENDABLE PEOPLE 
GENERATING ENERGY THEIR 
COMMUNITY CAN COUNT ON 

The people at Ameren Missouri are dedicated to providing the 
reliable energy you count oo every day. 

loarn moro at AmoronMlssourl.com/Rellablllty 

~~ I 'fiJ'i Ameren ENERov ~ woRK 
MISSOURI 

--------·-------·---- ---
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DEPENDABLE PEOPLE 
GENERATING ENERGY 

THEIR COMMUNITY 
CAN COUNT ON 

Our company Is made up of people whose one job 

is to make sure energy is always there when customers 
need it. It's all our co-workers think about so our 
customers never have to. 

Learn more at AmerenMissouri.com/Reliabllity 

~~ 
'viAmeren 

MISSOURI 
EN EAGY !I!. WORK 
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DEPENDABLE PEOPLE 
GENERATING ENERGY THEIR 
COMMUNITY CAN COUNT ON 

The people at Ameren Missouri are dedicated to providing the reliable energy 

you count on every day. 

Learn more at Ameren Missouri.com/Reliability 

~Yt,. 
w Ameren ENERGY~ woRK 

MISSOURI 
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DEPENDABLE PEOPLE . 
GENERATING ENERGY THEIR 
COMMUNITY CAN COUNT ON 

Our company Is made up of people whose one job Is to make sure energy Is always there when 

customers need It. It's all our co-workers think about so our customers never have to. 

Learn more at AmerenMlssourl.com/Rellablllty 

~rt.. 
~Ameren ENERGY 5!. woRK 
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\' MAKING COMMUNITIES 
BETTER AND BRIGHTER 

Ameren Missouri Is Investing In our community to llght the path for future generations. 

Learn more at AmerenMlssourl.com/communlty 

~~ 
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MAKING COMMUNITIES 
BETTER ~ BRIGHTER 

Ameren Missouri is supporting volunteerism in 

the communities we serve as part of our mission 

To Power the Quality of life. 

Le.1m more .1t AmerenMissourl.com/ATS 

~~ I WAineren ENERGY~ WORK 
IAJSStJIJRI 
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~ As a utility delivering reliable energy to businesses in 11ll nois and Missouri, A moron 
is also focused on helping businesses throughout the entire development process. 

From site selection to energy Infrastructure assessments and beyond, the expertise 

oflered by Amero n's Economic Development team gives businesses tho power to 

grow. We're focused on the success of your business, today and for tho future. 

See how we oan help you grow at 
Ameren.oom/EoDov or 1.800.981.9409 

~ 
wAmeren 
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Missouri just became an even better place to do business. Ameren Missouri offers one of 
the most favorable economic development rate incentive proorams in the country to keep 
energy costs low for new and expanding businesses. We're ready to power your business 
today and for the future. 

To learn more about what Ameren Missouri hos to off or, 
visit AmerenMlssoutl.oom/.Sm11rtEnergyPlan or oall 1.800.981.9409 

,• JJ " 

~ wAmeren 
MISSOURI 

. ._.. , ,. ' ,:"' ~--'- . -Ji. ; - ·. ' 

Appendix 4 
Page 176 of 326 



POWERING THE QUALITY OF LIFE 
Ameren provides electricity and natural gas that Is vitally important to our region, 
powering the quality of lifo for millions of people in Illinois and Missouri. 

Ameren proudly supports the International Photography 
H111l of Fame and Museum. 

Appendix 4 
Page 177 of 326 



_I 

I I 

MAKING COMMUNITIES 
BETTER AND BRIGHTER 

Ameren l,11nou1I Is ln, .. sUng In ou, ccmmunlly to llght the path to, futu,e gei>mtlons. 

Lt1rn more at Am11tnMluou1l.eon1/communlly 

~~ I WAmeren •N•Aov~ woRK 
AIISSOIJA/ 
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Warner Baxter 
Chairman, President and CEO, Ameren Corporalion 

''As a corporate citizen, Ameren must never stop striving to ensure that the 
people we work with and serve feel respocted and valued. We'll continue 
to pursue community partnerships and identify Initiatives to promote 
the Importance of divorsity and inclusion i11 our organization a11d in the 
communities we serve." 
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Powering the Quality of Life 
Ameren provides electricity and natural gas that is vitally important to our 
region, powering the quality of life for millions of people in Illinois and Missouri. 
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Powering the Quality of Life 
Ameren provides electricity and natural gas that is vitally important to our region, 
powering the quality of life for millions of people in Illinois and Missouri. 

Ameren proudly supports St. Louis Children's Hospital ~~ 
'wAmeren 



Powering the Quality of Life 
Ameren provides electricity and natural gas that is vitally 
important to our region, powering the quality of life for millions 
of people in Illinois and Missouri. 

Ameren proudly supports Dance St. Louis 
~~ 
~Ameren 
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Powering the Quality of Life 
Ameren provides electricity and natural gas that is vitally important to our region, 
powering the quality of life for millions of people in Illinois and Missouri. 
Ameren proudly supports E"isenbower Fellowships. 

Ameren.com ~ rt. 'II WAmem 
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IT'S NOT 
JUST ! JOB 

Every year. Ameren Missouri employees 
volunteer thousands of hours. giving back to the 
communities we serve. It's not just our job. it's 

our duty. Dependable power ... and people. 

That's Ameren Missouri. That's energy at work. 

~~ 
'viAmeren 

MISSOURI 
ENERGY~ WORK 



POWERING THE QUALITY OF LIFE 
For mo/8 than a decade, Ameren co-wo1kers hal'e supported the l)Ufchase 
of m01e than 50 power wheelchairs for Variety kids. Theso wheelchai1s 
allow for unptecedenled independence and mobility. 

At Ameren, we are continually delighled and humbled by OU( PowerKids. 
lhese\..tleelchairs give them the power lo be anything lhaywant lo bo. 

Ameren proud Iv suppor1s Variety St Louis. 

~~ 
~Ameren 

Ameren.com/communilies 

4/IOIIS •.04 PM I 
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POWERIN G THE QUALITY OF LIFE 
Ameren provides electricity and natural gas that is vitally important to our region, 
powering the quality of life for millions of people in Illinois and Missouri. 

Ameren proudly supports t he Foundation for Barnes-Jewish Hospital and illumination 2018 
~ rt. lff 'wAmere •• 



......................... , ......................... , ................... , .................................................................................................................... , ..... , ............ . .............................................................................................................................. ,, .............................................................................. .. 

Summer2018 

This summer we celebrate 100 years of musical productions at the St. Louis 
Municipal Opera, one of St. Louis' cultural gems, and Ameren's 98th year of 
supporting this St. Louis treasure. As the longest running sponsor of The Muny, 
we cherish our relationship with this beloved institution and are thrilled to be 
presenting sponsor of this week's performances of a classic, Singin' in the Rain. 

Because Ameren's mission is to power the quality of life for millions of customers 
in Missouri and Illinois, we realize the importance of supporting an organization 
that has enriched the lives of people of all ages and backgrounds. 

Our Ameren team provides energy to light the places where communities 
celebrate life's best moments. This summer, with the promise of a magical 100th 
anniversary season for The Muny, some of St. Louis' best moments will be right 
here on stage in Forest Park under the stars and in the spotlight. 

We hope you enjoy tonight's production of Singin' in the Rain. 

Best regards, 

~~ 
Warner Baxter 
Chairman, President and CEO 
Ameren Corporation 

:::: :: : :::: :::::::; ::: : :::::::: ::: :::::: ::: :::: :: :::::::: :: :: :: 190 I Chouleau Avenue .................... , .. .. 
:: :: :: ::::: ::: ::: :::: :: ::::: ::: ::: : ::: : : ::: :: : , :::::: :•:: :: :: :; PO Box 66149 St Louis, MO 63166-6149 Ameren.com 

MtS_180600XXX...MIJ'lY Auaieoc.e Lellet_5A375X8.5.ildd 1 

,.,,.,.,, ............ , .. . ....................... ,, ......... ,.,, .. ,, ........ ......................... ............... , ........ . 
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Powering the Quality of Life 
Ameren provides electricity and natural gas that Is vitally 
Important to our region, powering the quality of life for millions 
of people in Illinois and Missouri. 

Ameren proudly supports Tho Magic House 
~rt. 
WAmeren 

Appendix 4 
Page 189 of 326 



""C 
~ 

~> 
-"::I 
\0 "::I =~ 
0 = 
"'"I c.. 
~ -· ~;.< 

°" ""' 

Powering the Quality of Life 
Ameren provides electricity and natural gas that is 
vitally important to our region, powering the quality of 
life for millions of people in Illinois and Missouri. 

Ameren proudly supports American Cancer Society 
Ameren.com/communities 

~~ 
WAmeren 
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Powering the Quality of Life 
Ameren prcvides electricity and natural gas th.It is vitally imJ)Ortln! 10 our regiOll, 
l)OWefing the Quality of life for millions of people in Illinois and Missouri. 

Ameren proudly suppottS St. Lake's Hospital 
Ameren.com /communlt•o~ 
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HA6HI. 
HONORING ASIAN CULTURE 
& HERITAGE INplUSIVELY 

I 

To learn more, email HACHl@amere11.com or search HACHI on Yammer. 
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, Taekvvondo Demo# 1: 2:00p' m r 2:15hn, · I • I p 
ln.teractive· s·ession #1: ,2:15pni - ·2,:30pm 

. {i I laekwondo D~f110 ~ ~.:,2:30pm - 2:46pm •, , • •• I I 1 ;'' · ., !nteraciive Ses$ion Ht 2:45 7" 3:00 pm_. · , 
I l ' ' 

' ' . A&l:IVITIES FOR DEMO 
'. · .:. :raekwondo Form 

' Board Brealting 
0

• ( • • • , Taekwondo ':K,ick for, Kick" (tight Sparring) . . 
, · ' Gµ(lldo Form 

I • 

, · .. '.; _..G.U{lldo ~parring 
I 
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HACHI-
HONORING ASIAN CULTURE 
& HERITAGE INµLUSIVELY 

To learn more, email HACH/@ameren.com or search HACHI on Yammer. 

,, 
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T~EKVVONDO 
' , . . Kor.ean ·art of kicking and punching . . 

TaeRwondo.'~'use· of: exciting kicking and 
· strlking,technlques has made, it the most 

; I popular marti~I art in the wcirld. 

I • 

'KORVO GU.MOO 1

' I • 

· The way of the Koreim sword, Koryo 
·. Gumdo is similar to Haidong Gum do and 
Japanese Kondo. Koryo Gumdo is a 

· beautiful martial art-.lhvolvihg th·e use of 
I I 

\he long sword: .. the same ~me u~ed by the 
I ••I·• I 

' \ ' I I • ancient Samurai and Hwarang warrior;s. 
I • \ I 

I ......_,,1,. _ 
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HACHI . 
HONORING ASIAN CULTURE 
& HERITAGE INpLUSIVELV 

To learn more, email HACH/@amere11.com or search HACHI on Yammer. 
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POWERING THE QUALITY OF LIFE 
Atre1eft 1)(0\ides elecllicity and nallllal gas lhat is vitally ifll'O(lant to oor region, 
pc,Nering the quality of ~le fOf millions of people in Illinois and MiSSOUfi. 

Atre1en p1oudlysupports the St. Louis lleart Dall 

Atreren COIIVCOllmHlities 

.. 
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DEPENDABLE PEOPLE 
GENERATING ENERGY THEIR 
COMMUNITY CAN COUNT ON 

Our company Is made up of people whose one job Is to make sure energy Is always there when 
customers need It. It's all our co-workers think about so our customers never have to. 

Learn more at AmerenMlssourl.com/Rellablllty 

~~ 
'vi Ameren ENERGY 51. woRK 

MISSOURI 
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MAKING 
COMMUNITIES 

BETTER !!!!! 
BRIGHTER 

Ameren Missouri Is Investing In our 
community to light the path for future 

generations. Learn more at 
AmerenMlssourl.com/communlty 

~~ 
'wAmeren 

MISSOURI 

INIAGY !! WORK 
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POWERING 
THE QUALITY 
OF LIFE 

---,::, 

Ameren provides 

electricity and natural 

gas that is vitally 

importantto our region, 

powering the quality of 

life for millions of people 

in Illinois and Missouri. 
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TRANSMISSION 

Thank you, Northeast Missouri 
co1n111unities, for your cooperation 
with our contract partners on the 
Mark Twain Transrnission Project. 

@L.l(EELEY ., 
ZAHNER 

VOLKERT AND ASSOCIATBS, INC. 
nosttsto!-W. Lum SUIYnt>At MID u.'oU.'lDJ 

wood. 

CONTRACT 
LAND STAFF 
NORTII I\MEnlC/1 

Sachs Electric 

A '!!!,-.Q1AAI lma_gine it. 
"'-'-'1 IJ'I Delivered. 

-~HANSON 

McG~ss~c~ 
GENERAL CONTRACTORS·CONSTRUCTION MANAGERS 

'-C:>-------C:> 
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Power Play Goals for Kids 
Program Goals 

~~ 
WAmeren 

• The goal of this program is to leverage Ameren Missouri's sponsorship of the St. Louis Blues' Power 
Play to: 

- Engage customers by showcasing Ameren MO's support of the local community 

- Acquire new social media followers by promoting the program socially 

Use social media as a platform to educate and communicate with customers about Ameren 
MO 
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Power Play Goals for Kids 
Program Overview 

~Ameren 

For the fourth year. when the St Louis Blues scored a power play goal during the regular season. Ameren Missouri 
donated S200 through the Blues for Kids Foundation to a local charity that focuses on helping children reach their goals. 

For the first time ever. we asked fans to nominate charities and received an overwhelming response. To increase fan 
involvement and help raise awareness of the participating local charities. we asked Blues fans and Ameren Missouri 
customers to help us determine which St Louis charitable organization should be named the fir.al donation recipient 
through a two-month voting period from December 2018- January 2019. 

After 50 regular-season power play goals, Ameren Missouri and the Blues for Kids Foundation donated a rounded-up total 
of $10,000 to the winning charity, STL Youth Sports Outreach. 

In an unprecedented move. STL Youth Sports Outreach decided to split the winnings with the three runner-up charities -
Super Sam Foundation. Project Backpack and Big Brothers. Big Sisters of Eastern Missouri - each received $3,250 
instead of the $1,000 gi~ 
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PPGFK ~Amema 
Executive Summary 

• Tne campaign received a total of 1,360,381 impressions on Facebook and Twitter. 73% more than in 2017 -2018. The 
addition of a right rail ad in 2018-2019 drove the increase in impressions. with 80% of the total campaign impressions 
coming from the ad. 

• Posts on Twitter earned more impressions. while posts on Facebook earned more engagement and followers. 

• In total. the charities received 30.447 votes this year from 8.074 unique voters. Votes increased 23% from 2017-2018 
while unique voters decreased 17%. indicating there were some highly engaged participants who voted consistently. 

• Severe weather impacted Ameren Missouri's abifity to post in December. and as a result. social spend. visibi lity 
and engagement on our social channels weren't as high as 2017-2018. 

• To make up for the fewer number of posts. we ran a right rail ad from December _11 th - 31 st to help boost program visibility. 
The right rail ad received 74% of the total Ameren driven campaign link clicks during this period. 

• On days when Ameren Missouri or the St Louis Blues posted. voting increased . 

. . . . . . • .. ~f!l_E:r~~ ~-~i~~~- ~!.~ !~I!~~~~- ?.~~~~ .t!'1~. ?~.~P_c:i~!'. p~-~~~: ~~ -~ ?~~t-~t. ~~ -~~~ ~.E:'?~ 5:~r- ~?.~~!- ~_c_q~i~!~?~.<:~~~ . . .. .. .. .. . 
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PPGFK Campaign Summary 
Voting Results 

Voting Results 2017 - 2018 - YOY % 
2018 2019 Chan e ------

Total combined de-duped wtes 6,9889 22,072 ..6.216% 
Total combined raw \Otes 24.768 30,447 ..6. 23% 

Unique 1.0ters (by email address) 9,706 8,084 T -17% 

Unique 1.0ters (by IP address) 8,785 2,883 T ~lo 
Social Shares from App 797 2,025 ..6.154% 

Total App liews 12,522 32,419 ..6.149% 

Total Unique liews 10,421 16,537 .... 59% 

Desktop 27% 27% 0% 
Del.ice Used 

Mobile 66% 67% .... 1% to Vote 
Tablet 7% 6% T -1% 

Social 56% 80% A.24% 
Source of 

Direct 40% 17% 'T -23% Visit 

Other 4% 3% T -1% 
•O!flcbl n,Jo> only :,llowono otrtty por- -=~" d:,y. one! wt ll:lvo ruloo In pl=o to<IO-dupo -, fn,uc,,Jont vOlosduttng tho vomgpor1od. In 2017,2018 tlloroMl'O o i.g.m,mbor (17.7eo) of f,,,_i-vot°'tnot"'°"' tffllOVod. 'This btho -

~Amemn 

• The 1.0ting app. ShortStack (managed by HLK). was 
used to capture PPGFK \Otes. The following data was 
prov.ded through the app. 

• Raw \Otes increased 23% from the prev.ous year. 
while unique I.Qters by email address decreased 17%. 

• Total app v.ews and app social shares increased 
149"/4 and 154% respecth,ely o-.er last year's 
campaign. 

Social posts referred most of the traffic to the voting 
app. Social referrals increase 24% from 2017- 2018. 

• -,.1otAl<1ote,.""'°""""ltom201.'--lo20-1g.201g, •••••• • •••••• • •• • - • • • • • • - • • • • • • - • • • • • • • • • • • • • ••••••••••• • ••• • •• • • •• • • • • • • • • • • • • • • • • • • • - ••• - • • • • • ·------------------····· -· · · ·· · ···-- -··· .. ········---······· ·· ·· ··· ········ ········ ···· ·· -·-·- ···· ··············-·· ······ ·· · ·· · · ­................................................................................................................................................................. . ..................... 
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Ameren Social Results 
Executive Summary - Posts During Voting Period 

" Dec 2017 - Dec 2018 - YOY % Change Social Resutts .. Jan 2018 Jan 2019 

# of PPFKG Posts 13 7 out of 10 posts we T 3posts had planned 
Impressions from Posts 302.137 140,124 .. -54% 
Right Rail Ad Impressions - 1,097,390 

link Clicks 1,424 1,356 .. -5% 
"Direct" New Foo~· 689 171 T -75% 
"Likely" New Followers- 511 804 ... 57% 
Total Spend $2,672 $2.207 'Y S465 
Engagement Rate .41% .09% 'Y -79% 

Likes / Reactions 3,800 1,100 'Y -71% 

Shares 373 124 V -67% 

Comments 129 56 .. -57"/o 

~Amenm 

• The PPGFK campaign didn't recei\e as many 
impressions or link clicks from our regular posts 
during the \Oting period as in pl'elAous years. 

• Multiple se-.ere weather e\ents occurred during the 
campaign and as a result, we didn't post as many 
posts as we ha\e in pre'<ious years. 

• Howeler we did add more "Likely" ne:N followers 
than in pl'e\Aous years. 

• The charities were much more acti\e this year 
posting SO times total compared to 37 the pre'<ious 
year. 

• We opted to experiment with a right rail ad 
in promoting the program for two weeks. The ad 
used the majority of the program budget and dro\e 
74% of the total link clicks to the app as well as the 
majority of total campaign impressions. This is a ...,,.. "-•-·· 

1 ~J~ of "°"""' .... tactic we will explore using for future PPGK ... ec:tNew'"""""""Cl'$=New 011owers~ontheday arn.arn. rvst . -ukely New Followers=New folbolersaddedduringthe PPGFK voting period thatwerenotatlributableto Olhcrcarrpaigns. campaigns. . -. -. -- . -..... -. . - -. -- - -- .. -. . -... .. ... . - . -....... -. ......... ... -- -- . -- -..... - . .................................... -. -........ .. . . ... . ........ -..... . .. . .. . . .... . -- ... ... . ..... .. -- .... . .... ..... ........... ........... . .................................................... .. ......... . ....... .. ....... .. ....................... . ... ..... .. . .. ................... .... ............................ ........... .. .. .. .............. .. ......... ... .... ... ... ........... ............. .. .. .. ... .... . ......... ....... .. .. .... ....... .. .. ........................................ ... .. .. .. 
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Charity Posts 
Summary of Posts During Voting Period 

Results Big Dec 2018 - Project Super Sam Brothers. STL Youth Jan 2019 Backpack· Foundation Big Sisters Sports St. Louis o f Eastern Outreach Blues 
Missouri 

Total # of PPGFKs 
13 22 14 8 Posts 

# of PPGFK Posts 
4 (one post where Charity 7 9 16 18 less this tagged us 

year) 
Number of 

344 2.419 6,450 5,296 Followers 

Total Votes 5,057 6,699 1.sn 8,739 

·only have a Facebook page 

~~ 
'>7iAmeren 

• This year's winner, St Louis Youth Sports Outreach, was 
highly engaged in promoting the program in various 
ways on social. They increased their visibility by: 

• Tagging us and the Blues in related posts 
• Commenting on Ameren, the Blues and their 

own PPGFK posts and e-.eri unrelated posts with 
high engagement to encourage people to 1oOte daily 

• Always including a hyper1ink in their PPGFK posts 
to make 1oOting easier 

• Tagging the other charities in their PPGFK posts 
and encowaging their fans to learn about the other 
charities 

• The PPGFK contest is aligned with their core 
purpose and their fans were highly engaged 

• They also had se-.eral giveawaysfor their fans 
who voted and commented that they 1oOted 

• Big Brothers and Big Sisters of Eastern MO post 
promoting the contentv.ere usually retv.eets or shares of Ameren's posts, 'Mlich received lov.er engagement 

• Theirfollov.ers v.eren't as engaged as other 
charities follov.ers . 

• Project Backpack wasn't consistent in 
including hyperlinks to the voting page or tagging Ameren 
and the Blues in their posts. . . ....................................................................................................................... .. ........... .. ......... .. ...... .. .. ..................................... . ......... . ........ 

. .... ... ... . . . ... ...... ........ . .... .......... ........ . ................... .. ...... .. ....................................................................... .. .... . ... .. .... . ..... . . .. ... ... ............. 

... .. .. ..... .. ............ .. .... .. ..... ........... .. ........... ..... .. ... .. ........ . .. ........ .. ................................................ . .......... .......... .. .. .. ............... .. .. ...... .. ...... .. .. .. . . .. . .. .. 
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Exam pie Charity Posts 

Q. :.,.... .............. .. ~--- ._:=_; -
Click t~ f b li nlc.. .. vote for U$ ~ ily. f o r 
@ /\m<-rC"nMi<sour1 @)Stl.Ou•:'Rlu<"!C pow4!'1" pl:,y 
90.;,I for kids!! Get.;, free ch.;,nce .;,t 
@Y.:id,molin.,04 b.;,11 just c.;,use w e love 
h im . ..,nd you . ..;) 

m .facc-boolc.com/~to,y.php?~o, 

•
.... i-~,...,....a.....-c-­.__,,. o 

ri..,...,_,-.,_o-... r-c.,.:.,,.,~u.: ... 
~ ·t,W' __ ..... .... 

•
aas.,......._MC> ....... ~ 

Tl\anlcs to (tAmOf'CflM,soouri for ,ti,;, 
gcnc,osity. ~ 9~S200 to~ chonty for 
•><h - pby goal U... . S<l.ouisal­
,:co, , durit,g ~ r~se.a,o,\. Thi>~ •­
lh.lt ch.:irity could be • 1188SEMO! vo:c for u> 
<::v<,ry d.;,y unlil J~ 31 ~t 
.JrMt"mmis.souri..com/bluo.. 

;z !'? 

- -."'. 

• 
._ __ ,......C-<­___ _ ,#, 

-""'·~------------· --------~-......... =-....,.. ........ _____ .. _ - ,..,.., ___ .,. ____ . ___ _ -----·-·------------·---·-----......--....-_...,.._....,. ___ ...., ____ _ 
===--==-------..,......,.. __ ..... --.-... .... -_...... ______ ....., 

._. __ =-..... ~~---,..·-••fMI ......,,_ _ ______.( ~ MISSed opportunity to tag Ameren or 
e Blues to increase the post's reach. 

;;:a.. ... ~"'~ 
4ill r--X' 7.A<1 0 

~Amema 
fiJc ~=~ - ·" ______ ..,.... __ _ -------------=~--=:-===-·----= ----·-----------------

Include hyperlinks or 
make images clickable. 
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Ameren Missouri Posts 
Snapshot 

Posts where we tagged the charities in addition to the Blues saw the highest impressions. • We a'IIOided posting the $200 donation amount to minimize comments with a negative sentimer4. Posts that included photos of children received more likes and reactions than posts without on Facebook. 
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Ameren Missouri's Last Post 

• The last posteamed 54.800 impressions, almost a third of the total 
impressions from posts during the voting period. 

Interestingly. Ameren Missouri's last post eamed almost 1i\e times more impressions on Twitter than on Facebook. 
The large number of impressions on Twitter is most likely due to timing since the Blues are in the playoffs. 

• Facebook: 

• Twitter: 

9.400 impressions 
465 engagements 

• 435 reactions 
25shares 
S comments 

45.400 organic impressions 
i3 engagements 

64 reactions 
8 shares 
1 Comment 

~v'---• ""1' ----

~Ameren 
r------. 
~ y 

We had a g reat Power Play Goals for Kids 
season with @StL.ouisBlues. @stl_youth 
received $9,800 for -ry power play goal 
scored. Even better, all the charities -
@BBBSEMO. @SuperSamsHerces and Project 
Badc:padc:- will split the winnings! Thanks for 
another successful year! 
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Ameren Missouri Blues Sponsorship 
Power Play Goals for Kids Radio Scripts 
DRAFT 8-29-18 

Phase One - Ramp Up/Introduction 

A power play goal has a way of energizing a game. And for the fourth year, the Power Play Goals for Kids 

program from Ameren Missouri will turn that energy tp good works by donating $200 to a local kids' 

charity every time the Blues score on a power play. Go to Ameren Missouri.com/blues to learn more 

about how Ameren Missouri is helping kids achieve their goals. Because when the Blues score, kids win. 

Phase 2 - Fan Voting 

Did you know that hockey can help kids? With the Power Play Goals for Kids program, Ameren Missouri 

is donating $200 to local childrens' charities every time the Blues score on a power play. You can help by 

going to Ameren Missouri.com/blues to vote on this season's winning charity. And remember: when the 

Blues score, kids win. 

Phase 3 -Winning Charity Selected 

Go ahead, do the Power Play Dance because every power play goal helps local kids. For the fourth year, 

Ameren Missouri is donating $200 to the winning children charity every time the Blues score on a power 

play. To learn more about how we can help kids achieve their goals, visit Ameren Missouri.com/blues. 

And keep your eye on the net during the next power play, because when the Blues score, kids win. 

Appendix 4 
Page 218 of 326 



Ameren Missouri Blues Sponsorship 
Power Play Goals for Kids Radio Scripts 
DRAFT 8-29-18 

Phase One - Ramp Up/Introduction 

A power play goal has a way of energizing a game. Ameren Missouri's Power Play Goals for Kids 
program turns that energy Into good works. Every time the Blues score on a power play, Ameren 
Missouri donates $200 to a local kids' charity. To see the goals add up, go to Ameren 
Missouri.com/blues. When the Blues score, kids win. 

Phase 2 - Fan.Voting 

Did you know that Blues hockey can help kids? Thanks to Ameren Missouri's Power Play Goals for Kids 
program, every power play score means another $200 to a kid's charity. You can help by going to 
Ameren Missouri.com/blues to vote on this season's winning charity. And remember: when the Blues 
score, kids win. 

Phase 3 -Winning Charity Selected 

Go ahead, do the Power Play Dancel Every single time the Blues score on a power play, Ameren 
Missouri will donate $200 to (Name of Charity). To see those goals add up, go to the goal tracker on 
Ameren Missouri.com/blues. When the Blues score, kids win. 

Appendix 4 
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Ameren Missouri Blues Sponsorship 
Power Play Goals for Kids Pre-Game Scripts 
DRAFT 8-29-18 

Phase One - Ramp Up/Introduction 
"Kids Win Again" 
:30 

OPEN ON ALEX STEEN IN UNIFORM, TALKING TO CAMERA, ON THE ICE. 
ALEX: Power play goals are exciting for both players and fans. 

CUT TO FOOTAGE OF STEEN SCORING A POWER PLAY GOAL. 

SFX: AN NCR CALLS,_ "ANOTHER POWER PLAY GOAL BY STEEN" 

ALEX: They create celebrations, cheering, and can be a game changer. 

CUT TO MORE SHOTS OF IN ARENA LED GRAPHICS, FANS CHEERING WILDLY, 
ETC. THEN BACK TO ALEX. 

ALEX: And for the Fourth year, Ameren Missouri and The Blues for Kids Foundation are teaming up to 
make sure every Blues power play goal leads to a game changer outside the arena. 

CUT TO MORE GOALS BEING SCORED AND FANS (ESPECIALLY KIDS) 
CELEBRATING. 

ALEX: With the Power Play Goals for Kids Program, Ameren Missouri will donate 
$200 to a local children's charity every time the Blues score on a power play. Now that's something to 
celebrate. 

SUPER: AmerenMlssouri.com/Blues 
ALEX: Find out more at AmerenMissouri.com/Blues. 
LOGO/TAG: When the Blues score, kids win. 

Appendix 4 
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Ameren MIS~ourl Blues Sponsorship 
Power Play Go.als for Kids Pre-Game Scripts 

Phase 2 - Fan Voting 
"Teamwork" 
:30 

OPEN ON ALEX STEEN IN UNIFORM, TALKING TO CAMERA, ON THE ICE. 

ALEX: Our fans know that teamwork leads to big wins. 

CUT TO A SERIES OF GREAT PASSES LEADING TO POWER PLAY GOALS AND 
BENCH-CLEARING TEAM CELEBRATIONS. 

SFX: AN NCR CALLING OUT A GAME WINNING GOAL BY A BLUES PLAYER 

ALEX: Teamwork leads to wins off the ice, too. For the fourth year, Ameren Missouri and the St. Louis 
Blues are teaming up to donate $200 to a local children's charity for each power play goal this season 
through Ameren Missouri's Power Play Goals for Kids program. 

CUT TO FANS (KIDS) CELEBRATING, FOOTAGE FROM FOKWC WINNERS LAST 
YEAR BEFORE CUTTING BACK TO ALEX. 

ALEX: To team up with us and help make a difference, head to AmerenMissouri.com/Blues and vote for 
the local kid's charity you would like to see win. 

SUPER: Vote today at AmerenMissouri.com/Blues 

ALEX: Because when it comes to helping kids, we're all on the same team. 
LOGO/TAG: When the Blues score, kids win. 

Appendix 4 
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Phase 3 -Winning Charity Selected 
"Another Winning Season" 
:30 

OPEN ON ALEX STEEN IN UNIFORM, TALKING TO CAMERA, ON THE ICE. 

ALEX: Nothing gets the crowd energized and the rally towels going like a power play goal. 

CUT TO FOOTAGE OFA POWER PLAY GOAL, FOLLOWED BY PLAYERS AND 
FANS CELEBRATING. 

ALEX: And thanks to another winning season of the Power Play Goals for Kids 
Program, that excitement is about more than a great game. 

TO B-ROLL OF THE WINNING CHARITY, THEN CUT BACK TO ALEX TALKING TO 
CAMERA 

ALEX: Every time the Blues score a power play goal this season, Ameren 
Missouri will donate $200 to (NAME OF WINNING CHARiTY). 

SUPER: Congratulations to (NAME OF WINNING CHARITY). 

CUT BACK TO ANOTHER GOAL, FOLLOWED BY FANS CELEBRATING. 

AL~X: Power Play Goals for Kids. When the Blues score, kids win. 

SUPER: AmerenMissourl.com/Blues 

LOGO/TAG: When the Blues score, kids win. 

CHARITIES: 

Big Brothers, Big Sisters of Eastern Missouri 

Project Backpack 

STL Youth Sports Outreach 

Super Sam Foundation 
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I I 

Ameren Missouri and the St. Louis Blues are hitting the ice 
to score big for local kids through the Power Play Goals for 
Kids program. 

Whenever the Blues score a power play goal during the 2019-2020 regular 
season, .Ameren Missouri will donate $500 to a local kids charity to help 
kids achieve their goals. With every Blues power play goal, the winning 
donation grows. 

And starting December 1st, fans can call the shots and help decide which of 
the four charities will net the final donation amount at the end of the s·eason. 
So Let's Go Blues/ - because when they score power play goals, kids win. 
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