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DIGITAL LINK SERVICES CONCURRENCE 

 

Digital Link Services Concurrence 

 

 The Company concurs in the rules and regulations governing intrastate intra-LATA 

interexchange Digital Link Service as set forth in Mark Twain Rural Telephone 

Company's tariff on file with and approved by the Public Service Commission of 

the State of Missouri, and in any amendments thereto as authorized by the Missouri 

Public Service Commission or applicable law.  The Company does not concur in 

the rates for Digital Link Service of Mark Twain Rural Telephone Company.  Rates 

for these services are set out in the following pages of this concurrence. 

 

Provision of Services 

 

 The Company, to the extent that such services are or can be made available with 

reasonable effort, and after provisions have been made for the Company’s 

telephone exchange services, will provide, upon reasonable notice, services of the 

type offered in Mark Twain Rural Telephone Company’s Digital Link Tariff 

pursuant to the terms and conditions specified therein and at the rates specified in 

the following pages of this concurrence.  The Company’s concurrent in Mark 

Twain Rural Telephone Company’s Digital Link Tariff shall not be construed or 

deemed a representation that all services and service components described therein 

are available from the Company. 

 

Cancellation of Rights 

 

 The Company reserves the right to cancel and make void the above concurrence 

statement, subject to requirements as may be ordered by the Missouri Public 

Service Commission, at any and such time as it appears that such cancellation is in 

the best interest of the Company and/or its customers. 
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