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BEFORE THE PUBLIC SERVICE COMMISSION 
OF THE STATE OF MISSOURI 

In the Matter of Kansas City Power & Light ) 
Company’s Request for Authority to Implement ) Case No.  ER-2018-0145 
A General Rate Increase for Electric Service ) 

In the Matter of KCP&L Greater Missouri ) 
Operations Company’s Request for Authorization to ) Case No. ER-2018-0146 
Implement A General Rate Increase for Electric ) 
Service ) 

NOTICE 

COME NOW Evergy Metro, Inc. d/b/a Evergy Missouri Metro (“Evergy MO Metro”) and 

Evergy Missouri West, Inc. d/b/a Evergy Missouri West (“Evergy MO West”) (collectively, the 

“Company”) 1  and respectfully state as follows to the Missouri Public Service Commission 

(“Commission”): 

1. On September 25, 2018, the Company filed a Non-Unanimous Stipulation and

Agreement Concerning Rate Design Issues (“Rate Design-TOU Stipulation”) which included an 

agreement between the Company, Staff, the Office of the Public Counsel (“OPC”), Missouri 

Division of Energy (“DE”), and Renew Missouri Advocates (“Renew MO”) (collectively, the 

“Signatories”) on Time of Use (“TOU”) rates.2 

2. On October 31, 2018, the Commission issued its Order Approving Stipulations

and Agreements (“Order”) which approved the various settlements between the Signatories in 

these dockets, including the Rate Design-TOU Stipulation referenced above.  

1 Effective October 7, 2019, Every MO Metro adopted the service territory and tariffs of Kansas City Power & Light 
Company; and Evergy MO West adopted the service territory and tariffs of KCP&L Greater Missouri Operations 
Company. 
2 “When completed the Company will submit to the Commission the following documents on an ongoing basis: 
Customer research plan, business case for shadow billing, marketing and education plan, EM&V plan, Customer 
Feedback Mechanism, Customer Behavior Metrics, EM&V interim and final results and documentation shared at each 
stakeholder meeting.” Rate Design-TOU Stipulation, Section 2.e., p.  6. 
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3. Pursuant to the provisions of the Rate Design-TOU Stipulation the Company is

filing the attached MO Residential Time of Use Plan (presented on January 22, 2020) and 

designated as Exhibit A.     

WHEREFORE, the Company respectfully request the Commission take notice of the 

attached.  

Respectfully submitted, 

/s/ Robert J. Hack 
Robert J. Hack, #36496 
Roger W. Steiner, #39586 
Evergy, Inc. 
1200 Main Street 
Kansas City, MO 64105 
Phone:  (816) 556-2791 
Phone:  (816) 556-2314 
Fax:  (816) 556-2787 
rob.hack@evergy.com 
roger.steiner@evergy.com 

James M. Fischer, #27543 
Fischer & Dority, P.C. 
101 Madison Street—Suite 400 
Jefferson City MO 65101 
Phone:  (573) 636-6758 
Fax:  (573) 636-0383 
Jfischerpc@aol.com 

ATTORNEYS FOR EVERGY MISSOURI 
METRO AND EVERGY MISSOURI 
WEST 

CERTIFICATE OF SERVICE 

I hereby certify that copies of the foregoing have been mailed, hand-delivered, transmitted 

by facsimile or electronically mailed to all counsel of record this 23rd day of January 2020. 

Roger W. Steiner 
Roger W. Steiner 

mailto:rob.hack@evergy.com
mailto:roger.steiner@evergy.com
mailto:Jfischerpc@aol.com
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Agenda

• Strategy and Cross-Functional Collaboration
• Marketing and Outreach
• Education, Enrollment and Success
• Enrollments and Channel Activity
• Questions
• Next Steps

• Note: expect a follow up meeting by the end of Q1
2020 to discuss customer feedback, research, and
enrollment
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Project Scope
MO - Time of Use Rate Plan 
MO West & MO Metro Stipulation & Agreement with 
MOPSC during 2018 Rate Case

1. Establish a global awareness, education and
marketing plan to reach all customers

2. Enroll customers within the opt-in TOU rate plan
3. Shadow Billing Business Case
4. Evaluation, Measurement and Verification (EM&V)
5. Customer Research
6. Customer Behavior Metrics
7. Customer Feedback Mechanism
8. Stakeholder Engagement
9. TOU Rate Design Case June 2020
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}} Project Timeline to Date 

Design 

Workshop 

Industry 

Research & 

Planning 

Rate Case 

Negotiations 

Stakeholder 

Engagement 

5 

Rate Case Digital Tools Marketing 

Order Procurement Plan Employee Launch and 
Cross- Education Enrollments 
Functional & 

Team Formation Training 

2018 2019 

Shadow Billing 

Business Case 

Customer 

Research 

Plan 

EM&V Plan 

IT Requirements, Design, Development, Implementation, Testing, Launch 

MO Commission 

Check-In 
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�� Our Goals 
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Innovate 

technologically 
Productize 

rate options 

Drive market 
awareness 

and adoption 
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• Strategy: Simplify, Connect, Consistency 

• Approach: Build momentum using phased approach
• Phase 1: Employees

• Phase 2: Advocates

• Phase 3: Mass Awareness

• Phase 4: Continued Enrollment

• Tactics: Use a mix of mass and targeted channels 

• Messaging: Easy to remember and understand, Ex: "Wait 'til 8"

• Creative: Bold, noticeable, welcoming and easy to read 
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Campaign Approach Reminder

9

Audience Employee Education Early 
Adopters/Advocates

Full Customer 
Education Campaign

Target Customer 
Enrollment

Length of 
Phase

8 weeks
September – October, January 

2019              2020

14 weeks
October – December

2019

45 weeks
February – November

2020
Ongoing

Goals
Educate all employees to 
become knowledgeable 
resources/advocates for 

TOU/Demand

Enroll early advocates who can 
help build trust in the program 

and provide enrollment feedback

Educate all customers on rate 
options and high-level 

understanding of TOU/Demand 
rates

Used targeted channels to help 
drive enrollments in the program

Primary 
Tactics Web, Email, App, Signage Email, Social, Events, Direct 

Mail

Radio, Digital, Social, Email, Bill 
Insert, Website, News Media, 

and other
Social, Digital, Email, Web

Building Momentum: Phased Approach To Rollout
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EV Drivers 

>>evergy --

Save money on energy and EV charging 
with our new Time of Use Plan. 

o,.,,nm.,.,u-,i..,i.tnQil_, .. ,�p6!,,'IIHlt•-•d9)"1X>'Mth•• 
dGQQU� v.hcn)'OU viii Cl"IC>'9YIMOC ""'� from net peol<hourl 

(Mo<"d�� ...... i,.mJtt', r.ld�JJ'�i,,fof-ele«lio-...�i. ""'"Clf$ lb)'O\I. 
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EVct-.,1me11oatanctalg,'!Qrl!l!f'mcrilgl"C,Otl'U!'R'igl�O�. 
w'Wi'tl l"l\)dlinean:IO")'t'r�:,y ro-n�pd;I tlMS�[Mo!ld,�·•Fr�� 4-3 
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0.-... --� 

O�.! 

♦SHI&

It's e.uy to s.awwhhour nei,y Time of Use Plan 

-
Eili\i:1£669 

Octob•r 19 at t :02 PM· lt>Mod•I 3 

In Kansas City, KCPL is no more and with it there is Evergy. They have 
tiered plans based on times electricity is used. So from 12-Gam electric�y is 
$0.04/1(\IV hr. 6am-4pm its S0.09/kWhr. S0.22/Wlhr (in winter; $0.27 in 
summerJrrom 4pm-apm FIna11y oact to S0.09/KWnrn-om 6pm-12am.Irwe 
stayed on what KCPL had us on it is $0.11/kWhr at all times. I have solar (no 
backup battery) and charge our Model 3 al home 1-3 times a week 
depending how much my wife charges at worl< (for free). What are your 
tnougms on tne cnanges. 1s it worm cnanging ano men making sure I cnarge 
from midnigni on. 
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.. .. 
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.... 

.... 
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Wfflcdays (IAO<l-frl) 
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A.....,V-•"u•r.i:e 
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10 Commonts 

CHARGED UPC 
news about electric vehicles in KS and MO 

Electrieity Rates that Benefit EV Drivers, 

Designed by an EV Driver 

M4tn YoongD U t.uc btJ'1cvt:f ,n �lt:1,,.t11t dnVtlg, lx;lh ht: ctnd h1:t wftj lldttt 
h<JC)p�y dnVC'l CVS for lho pa,1 few yeor, lld•m • ..,, Mi>l)(.'M lo be part of the 
Rt.t11s 8 M,·Dum1al lmtr1 Iii.HI tlfJ<iignad !Im 1+«.:tullly ltt1uldlad I lllKJOl lJ!>tt 
(TOU) ralrn. for Fvntgy A'. an Fl/ adVOCAlo hmsol1 wo ar,kod him how 104.J 
ra!M am part1<:ularly beoef,c,al fo, fellow CV atV<>rs 

Ill!!!!!! .. ,·� 22•132••· 
E\·etgy pcomotes t!l'l'leCI cnargrlg now. ll's 6X more 1nei<pens1-.·e to ctia,ge 
after midnight that between 4p-81) And Ws free to sign up for this 
Screenshol from my 'Rare Coach'. a weekty emait they send to subscribers 

6.90 

4.60 

2.3-0 

OkWh 

Hero's how you u&ed electricity during the 
weekdays 

Whal part, of your routine ooukl you do at odf1>00k times? 

11111 •. ················ 
12am 6am 8pm 11pm 

■ &.,,er Savw (S} ■ Saver($$) ■ Peak ($$$) 

On weekdays, electricity is Sx more expensive from 
4pm toB pm 

12am 6am 

sss 

4pm 

$$ 

8pm 11pm 

0 You and 9 others 10 Commeols 

Key Finding: 

Lots of great social media 

discussion 

Say there are more willing to 

try even if not an "auto 

saver" 

Most read EV Newsletter 

story of all 2019 
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>> Other marketing items

,,evergy. 

https ://www. you tu be. com/watch? 

v=YPJbLF4NPkw&feature=emb 

logo 

}}evergy 

CAN YOU SAVE ON A 

DIFFERENT PLAN? 

Shift to use less ene-rgy between 4-8 pm 

to take control and save on your bill every 

month ... 

How You can Save 

Manage Account Outages Ways to Save Smart Energy 

My Account 

Username 

=I 
Password 

=I 

ewe 

a Sign Up for Email Updat�s 

��evergy EXHIBIT A 
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Webpages

Key Finding:
- In a A/B email test, customer where 2x more likely to click the “Compare My Plan” button on the Campaign Page vs

Rate page
- Low exit rate on Campaign Landing page, meaning people are clicking to get more info/signup

Rate Page Campaign Landing Page
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>> Enrollment Funnel
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This Goal was completed in 481 sessions 125.04% funnel conversion rate 

/ma/my-accounVaccount-summary/single-account 
(entrance) 
/sitecore/contenVkcplcss/ma/rate-comparison 
/ma/energy-dashboard/energy-usage 
/ma/my-accounVpreferences 

/ma/rate-comparison 
/sitecore/contenVkcplcsstma/rate-comparison 
tmatrate-comparison?safari-r1x-applied•true 
/sitecore/contenVkcplcsstma/rate-comparison?safar�r1x-applie_ 
(entrance) 

(entrance) 

1,599 

612 
206 
129 
73 

70 

301 

137 

96 
39 
18 

8 

0 

21 

21 

Select Your Rate Plan 
1,599 

306 (19.14%) 
proceeded to Rate Plan Review 

Rate Plan Review 
607 

460 (75.78%) 
proceeded to Rate Plan Confirmatioo 

Rate Plan Confirmation 
460 

460 (100.00%) 
proceeded to TOU Signup 

TOU Signup 
481 

25.04% funnel conversion rate 

► 1,293 

(exit) 
/ma/rate-comparison 
/ma/my-accounvaccount-summary/single-account 
/ma/my-accounVpreferences 
/ma/energy-dashboard/energy-analyzer /select-your- rate-plan 

► 147 

/ma/energy-dashboard/eneroy-analyzer/select•your-rate-plan 
(exit) 
/ma/rate-comparison 
/sitecoretcontenVkcplcss/ma/energy-dashboard/energy-analyz_ 
/sitecore/contenVkcplcss/ma/rate-comparison 

► 0

285 
224 
201 
125 

77 

53 
37 

11 
9 
9 
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Target Group Performance (as of 1/3/19) 

Target Group Enrollment** Percentage

EV Drivers* 79 5.56%

High Tech Adopter 444 31.22%

Auto Savers 674 47.7%

Others 446 31.36%
*Likely higher number, but unable to tie all EV drivers to an Evergy
Account

**Customer can be in multiple categories 

0
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1200

1400
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>> Soft Launch Tactics with Results

EV Driver 
Event EV Email 

EV Newsletter 

Auto Auto Savers a 

Savers Email P2 

Email P1 
Greenability 

Email Blast 

Tech/Green Adopter 

Email 

LED Buyers Email MyAccount/Tech Email 

Auto SaversGreenability Ad
Direct Mail 

Green ability 

Story/Ad 

��evergy EXHIBIT A 
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What’s Next: Phase 3
Key Elements:
- Mass Awareness Tactics Start

- Radio ads
- Bill inserts
- Bill Envelope
- Digital
- Social
- Retargeting Ads
- Rate Compare Reports
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null, track 1

2019

30.048




null, track 1

2019

30.048
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Rate Education
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New and Enhanced Web Features - Rate Comparison 

f Missou, 'r\'esl Residenr,al Business 0. Se.arc'1 �, Contact Us - MoVlng a 

l>evergy

My Account 

• H ur onhne account. bill, 
pr fercnc end mor 

Account Summary 

Profile 

Make a Payment 

Payment History 

Bill History 

Preferences 

C ange My Rate 

Manage Account Outages 

Energy Dashboard 

Tra rgy usa ami utl11te 

cocrgy resou1ces co sav 

Energy Usage 

24-Month Repon 

Billing 

F'mc. .. tall .. bl ng, pa�ment or 
fat net I OpllOM 

Understanding My BIii 

Payment Options 

81111119 Options 

Financial Help 

Ways to Save Smart Energy 

Rate Information 

view rate optt0n:1 cind general 
!:::..-----.•:.1.:Jir,ormaUon 

Service Areas 

How Rates are Set 
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Online Rate Analysis Tool - Rate Comparison & Details 

Your Lowest Cost Rate Plan 

Based on your electricity use history, you'll save the most on the Time of Use Plan rate plan. 

Your Current Rate 

All-Electric Plan 

Ideal for: Those who use electric heat for their 
homes 

Highest price: Summertime 

Savings tip: Limit your energy use in the 
summertime 

$1,120 

Leam More 

Lowest Cost I Save $55 

_j 

Time of Use Plan 

Ideal for: Those who want more flexibility and 
control 

Highest price: Peak Hours: Weekdays from 4-8 
p m  

Savings tip: Run large appliances before or after 4-
8 p.m. 

$1,065 

Leam More 

Rate plan 

Time of Use Plan 

About This Plan 

Get rewarded with rate discounts when you shift your energy usage 
away from peak hours. 

Our T,me of Use Plan rewards you w,th rate discounlS when you sh,n your weekday 
energy use to oll-l)eak times, like aner 8 p.m. II you can run the dishwasher washing 
machine, dryer, and other large appiances outside of the weekday peak energy 

hours between 4 p.m. and 8 p.m .• this plan may be right for you. On weekends and 
holidays, you atways save! 

stimated Cost Comparison 

Your highest bill on this rate plan: $143 

Jan28 feb27 Mar28 Apr29 May29 Jun 27 

Timeof Use 

Plan 
589 587 585 569 567 582 

Current Rate lo-

All-Electric S90 S85 S90 S77 $69 S85 
Plan 

Jul 29 Aug 28 

........ 

$143 $109 

Highest 

$155 S114 

Estimated cost 

$1 , 065 /year 

Last year trus rate plan would ve saved 

you S55. 

Sep27 

585 

S94 

S1 065/yea, 

Thlt rate 

Time of Use Plan 

Oct25 Nov 28 

l-

$63 $89 

S71 S94 

S1 120/year 

Your current rate 

4BedncPlan 

Oec27 
Anrual 

Tollll 

S99 $1,065 

S96 $1,120 
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Online Rate Analysis Tool – Rate Simulator
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Online Rate Analysis Tool - Rate Simulator 
You're already on the lowest cost rate plan 

All-Electric Plan 

These costs have been updated based on your previous usage 

and your responses: 

O Reduce use of major appliances on weekdays from 4-8 PM all the 

time. 

O Reduce a lot of energy use overall. 

Update Answers 

Reset Simulator 

Change My Plan 

Your Current Rate 

All-Electric Plan 

Ideal for: Those who use electric heal for their 

homes 

Highest price: Summertime 

Savings tip: Limit your energy use in the 

summertime 

$1,045 
Previously S1 ,205 

Estimated cost per year 

Learn More 
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New and Enhanced Web Features - Rate Change 

f Missou, 'r\'esl Residenr,al Business 0. Se.arc'1 �, Contact Us - MoVlng a 

l>evergy

My Account 

• H ur onhne account. bill, 
pr fercnc end mor 

Account Summary 

Profile 

Make a Payment 

Payment History 

Bill History 

Manage Account Outages 

Energy Dashboard Billing 

Tra rgy usa ami utl11te F'mc. .. tall .. bl ng, pa�ment or 
cocrgy resou1ces co sav fat net I OpllOM 

Energy Usage Understanding My BIii 

24-Month Repon Payment Options 

81111119 Options 

Financial Help 

Ways to Save Smart Energy 

Rate Information 

v,ew rate optt0n:1 cind general 
regulot1on or l riff lnrormatlon 

Compare My Rate 

Rare Options 

Service Areas 

How Rates are Set 
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3 Step Self-Service Automated Rate Change 

Select Your Rate Plan 

0---1@1-----(i) 
Scl¢Cl Rc,l(W COrlvm 

Standard Tier Plan (rt<J1ccN1et1rpllnJ 

Our Sta008rd I ier Plan has three priciog levlis beitd on how muctl energy ycu use 
Rates go up� ne11n the summ!r and down ,n the wmier. Onc:e yoo us; your montHy 
;ilolntnt of cnc1111 in one till. )OUJ ralcchalljjl-s lo the nixl till'� pri<,�. If yoo can 
mooitM yo11overa't enerJY use, especial� il the StJmmer, this �an 11\Zf be ril\1 to, 
you. l�m MOfe 

Time of Use Plan 

Oir Thll! ofUr.c Phn rl!llmdt. )'llr wt1I r:it� discounts whr,n youslllfl )OIM �l«tay 
energ1 use to off-l)lak times, lite aftei 8 p.m. If yoL can r.n the lislwmller, wasllilJ 
machne, dr,er andOlherlarge IPl)fitces ot1s1de cf the weekday peat enei;y hotrs 
bl.1wo.'f14 ond 8 pJn., U,i; pion rnay be rightlor )"". On _k,uia ond holidoy� yw 
alwa11 sa'II! Learr More 

81§118 

Rate Plan Review 

lllt-------�------\.3 

Select Review Confirm 

Carefully review the following details before submitting your rate plan change. 

Address 

Current Plan 

Standard Plan 

Effective Date 
10/18/2019 

Submit Plan 

➔ 
New Plan 

Time of Use Plan 

(�_c_an_c_e_, _ _,,)

By submitting, I agree to the terms and conditio ns and I authOnze Evergy to change my rate plan. 

✓ Thankyoot Vournewra:e planwllbeef�uveoo 10118/2019 

What to Expect Next 

Depending on v.llere you are at in your billing cycle when your rate change becomes effective, you will either receive a f nal, separate Ml for 
charges on your current rate plan or you will receive a bil with both your final charges on your current rate plan and a Jl(Ofated amount due 
fOf the chaiges incurred up to the poim of billing oo your new rate plan. All subsequent b,ls will include charges on your new rate plan. Your 
electric service will remain on during this transition. 

Budget Billing 

All rate plans stan with the Budget BIiling feature turned off. You can tum on Budget Billing in your� aheryour new rate plan 
becomes effective. 

You ha•1e a Budget Billing accoum balance of S21 o.os. This amount Y11ll be added to the final bill for your current rate plan. This balance is
an estimate and may vary slighlly at the time of billing.

Address 

current Plan 
Standard Plan 

Effective Date 
10/18nD19 

➔ 
New Plan 
Time of Use P!an 

use foogy.&l.alym to manage your energy usage, find energy saving tips and more. 
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Welcome 
Experience 

Welcome Letter - direct mail 

3-4 days after enrolling
-------------------------

I ::oevergy 

Welcome 10 Evergy's new Time of Use Plan. 

Ye11•�,i,uleofW!l1rtch�b'(o-witd1h1,,ndn,;,wwcw�to�youlowe1yH1mcnthlye11ergybilcven 
mon:. Sttift )VI.II «'lff91 u":juwoy fior. � hou�on -�Xh')'rMondoy tli,l'0',9'fric!1y-bw<1·"'n 4 p..-,. 
eoc, 3 p,_m. tu ranl11iU )(JUI' ,a�ros Mt'I re 11111e Of U9:! fwn. on weetenfl, aid ncti::131,s. ,ow aiwa,s save! 

Wa.::eh for o�, -•ttylOU Ri:uC'e,ch ltap4MJ; ty •mail� 
pro,ac1nibGbc11t)'CO.MGCt1.o�•«♦nJJ1.1t,;gos.11dco111,ucll 
wed,�weloe �,!i:NiM,i�lltoudcoochin9ti1>,hhelp 
yww,1e�wenef11Y. 

VbltfvEl't,.C>Yll/Nfl>•1�10te@@:lll'lef°1"""'m�cheiie101,c:a/1e 
US,1"9, """"-'Y0U"' ��119 I\ u.(I l'ICiW muclli you1'• p�r,g rorll. 

o .... ,..., ... �f'JI.Jl"""'/hft? 

Em.:iJTOU@berfJ.com Of col 900·Sll-0..W 

------------------------------------------------------------------•--------

. 

. 

When it comes to saving on energy. timing is everything. 
. 
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Oo.it�-1 
lwlAd¥,you�£.-r 

OWJ''""'

. 

. 

. 

. 

. 

. 

. 

. 

. 

. 

. 

. 

. 

. 

. 

Dishwasher Magnet 

In home reminder of 
the program that 
encourages behavior 
shifts. 

Welcome to Rate Coach 

(email) 

10-14 days after enrolling

}}evergy 

Welcome to your Rate Coach, a weekly 

email designed to help you save money 

by avoiding high-cost times 

You"re currently on a Time of Use Rate Plan that charaes different orices 
throughout the da'f. l.Mle n customers on this plan shifted their e lectricity usage 

away from 4 p.m. to 8 p.m., they saved on average SS to S3-0 a month. 

6 

2 

OkWh 

Hero's how you used electricity during tho 

weekdays 

Vl,'hot part$ of your routine coukl you do at off-peok lime$? 

1111111 ................. 
12am 6am 4Pm 8pm 11pm 

■ Supe, Saver (S) ■ Save< (SS) ■ Peale (SSS) 

On weekdays. electricity is 6x more expensive from 
d pm to 8 pm 

s 

12am 6am 

ss sss ss 

4Pm 8pm 11pm 

How e,an you save big during peak hours? 

Weekly Rate Coach 

(email) 

21 days after enrolling 
}}evergy 

You spent about the same amount on 

electricity during peak hours this week 

This week's 

peak costs 

Last wee�'s 
peak cosls 

4.80 

3.20 

1.60 

0 kWh 

Here's how you used electricity during the 

weekdays 

What parts of your routine could you do at off -peak timos? 

lllll11 •....... l11111III
12am 6am 4pm 8pm 11pm 

■ Super Saver (S} ■ Saver (SS) ■ Peak (S$$) 

Tn1s ana 1s oase<1 o, your a,-erage weela.ay tlee1t'IO.ty use trom 0Cl21 toOCt 2). 

On weekdays, electricity is 6x more expensive from 

4 pm to 8 pm 

s $S $$$ S$ 

12am 6am 4pm 8pm 11pm 

$4 

Rate Coach Monthly 

Summary (email) 

35 days after enrolling 

>>evergy

During peak hours this month, you spent 

the least on two different weeks 

Thafs S2 less than your most expensive week this montn 

$9 

$6 

$3 

0 

Oct 28 
Nov 1 

Nov 4. 
Nov 8 

Nov 11 
Nov 15 

Nov 18 
Nov 22 

4.80 

320 

1.60 

OkWh 

- Your peak electricity costs 

ms aaia � oasea on yoor weeijy ellctna11 use rrom oa 28 JO Nov 23. 

Here's how you used electricity during the 
weekdays 

Whai parts of your routine could you do at off-peak times? 

11111111 •..... ■■IIIII II
12am 6am 4pm 8pm 11pm 

■ Super Saver ($) ■ Saver ($$) ■ Peak ($$$) 
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New and Enhanced Web Features - Energy Analyzer 

f Missou, 'r\'esl Residenr,al Business 0. Se.arc'1 �, Contact Us - MoVlng a 

l>evergy

My Account 

• H ur onhne account. bill,
pr fercnc end mor 

Account Summary 

Profile 

Make a Payment 

Payment History 

Bill History 

Preferences 

C ange My Rate 

Manage Account Outages 

Energy Dashboard 

Tra rgy usa ami utl11te 

cocrgy resou1ces co sav 

Energy Usage 

Billing 

F'mc. .. tall .. bl ng, pa�ment or 
fat net I OpllOM 

Understanding My BIii 

Payment Options 

81111119 Options 

Financial Help 

Ways to Save Smart Energy 

Rate Information 

view rate optt0n:1 cind general 
regulot1on or l riff lnrormatlon 

Compare My Rate 

Rare Options 

Service Areas 

How Rates are Set 
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Self-Service Hourly TOU Tracking
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>> Enrollments and Channel Activity

Enrollments began on October 1, 2019 

All Active Enrollments as of 1/21/2020 

Enrollment 2020 
State Division Source Count Enrollment Type Goal 

MO West (GMO) 
CSR 17 
css 654 

Missouri TOU 
671 1750 

MO Metro (KCPLM) 
CSR 16 
css 584 

600 1750 
State Total (i271 3500 

' ' ' -
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Legend: 

CSS = Customer Self Service 

( authenticated website) 

CSR = Customer Service Representative 

(via phone or in person at Connect) 

% to 2020 
enrollment 
goal 

Enrollment Channel Activity 
C css 1238 97% 

38% CSR 33 3% 
Total 1271 100% 

*High CSS enrollment %
34% 

underscores the criticality of
36% 

quality self-service tools,

information and infrastructure.

=> 
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Next Steps

• Next stakeholder update by the end of Q1 2020
• Moving out of soft launch of TOU – full customer campaign kicking off in January 2020
• Expect to meet goal of 3,500 customers by end of 2020
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